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TECHNICAL SUPPORT 
2 4- HOURS A DRY 
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Try AOL, the world's most popular Internet online 
service with over 16 million members worldwide. It's 
easy to get online with AOL and it's free! 

Your AOL account will give you five different email 
addresses. That's one for business, one for pleasure, 
or one for each member of the family. Create a 
"Buddy List" which tells you which of your AOL 
friends are currently online. You can even pop an 
Instant Message onto a friend's screen for an instant 
two-way conversation. 

As well as unique content, AOL has thousands of chat 
rooms with subjects ranging from sport to finance, to 
the more unusual subjects such as pet chat. If you 
still can't find an appropriate chat room, you can 
invite your online buddies to your own chat room 
using the Buddy List facility. 

AOL LIVE lets you go to online auditoriums both in 
the Australian service and on International services 
with guest speaker celebrities such as Jewel, Lenny 
Kravitz, Mel Gibson, Kate Ceberano, Hillary Clinton 
and Tiger Woods just to name a few. 

It's never been so easy to discover Australia and the 
world with AOL! 

CALL 1800 265 265 
FOR YOUR FREE* 
TRIAL DISC NOW! 
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Gateway" Computers 


42% of you know what you will be 

doing this New Year's Eve. 



S e n t i a I L i n e: for home users who want to keep it simple. 


ESSENTIAL 433c 

• Intel* Celeron” Processor 433 MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

jj • 17" EV700 Monitor 
* • 8MB AGP Graphics Accelerator 

• 8.4GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Sound Blaster" Audio PCI” 64D 

• Boston Acoustics BA735s Speakers 

• Mini Tower Case 

_ • S6K Data/Fax/Voice Modem 
P • MS* Windows* 98 

• Corel WordPerfect Suite 8 

• Gateway™ 1 Year Desktop Warranty* 

• Local Technical Support 
■ Year 2000 Compliant** 

$1,999 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $24/wk 


ESSENTIAL 466c 

• Intel* Celeron" Processor 466 MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

• 17" EV700 Monitor 

• 8MB AGP Graphics Accelerator 

• 12.9GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

■ Sound Blaster" Audio PCI” 64D 

■ Boston Acoustics BA735s Speakers 

• Mini Tower Case 

• S6K Data/Fax/Voice Modem 

• MS* Windows* 98 

• Corel WordPerfect Suite 8 

• Epson Stylus Colour 440 Inkjet Printer 

• Gateway™ 1 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$2,499 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $28/wk 


Gateway'” Performance Line: for home users who want to crank it up. 




PERFORMANCE 450 

• Intel" Pentium" III Processor 450 MHz 

• 512KB Level 2 Cache 

• 64MB SDRAM 

• 17” EV700 Monitor 

• 32MB nVidia™ RIVA TNT2™ AGP Graphics 

• 12.9GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Sound Blaster™ Live! Value 

• Boston Acoustics BA735S Speakers 

• Mid Tower Case 

• 56K Data/Fax/Voice Modem. 

• MS" Windows 98 

• Corel WordPerfect Suite 8 

• Gateway™ 3 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 


PERFORMANCE 550 

• Intel" Pentium* III Processor 550 MHz 

• 512KB Level 2 Cache 

• 128MB SDRAM 

• 17" VX700 Monitor 

• 32MB nVidia™ RIVA TNT2™ AGP Graphic 

• 12.9GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Sound Blaster™ Live! Value 

• Boston Acoustics BA735s Speakers 

• Mid Tower Case 

■ 56K Data/Fax/Voice Modem 

• MS’ Windows 98 

• Corel WordPerfect Suite 8 

• Pentium" III Processor Optimized Games 

• Gateway™ 3 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$3,999 















Year 2000 Compliant 


58% of you wish you knew what your 

PC will be doing on New Year's Day 2000. 

G a t e W a y “P 0 r t a b I e S: for people who want selection, but they want it to go. 


• Intel* Celeron™ Processor 333 MHz 

• 128KB Level 2 Cache 

• 32MB SDRAM 

• 2MB Graphics Accelerator 

• 4.3GB Ultra ATA Hard Drive 

• Integrated 1.44MB Floppy Drive 

• Integrated lOx Min/24x Max CD ROM Drive 

• 16-bit Stereo, internal speakers 

• 2 Type II or 1 Type III PCMCIA slots 

• 8 cell Nickel Metal Hydride Battery & AC Adapter 

• Casual Case 

• MS* Windows 98 

• Corel WordPerfect Suite 8 

• 291 x 233 x 47mm - 3kg 

• Gateway™ 3 Year Notebook Warranty* 


+ Unlimited Met Access $32/wk 


SOLO 31 SO LS 

• 12.1" Active Matrix Display (TFT) 

• Intel* Celeron” Processor 333 MHz 

• 128KB Level 2 Cache 

• 32MB SDRAM 

• 2.5MB SDRAM Graphics Accelerator 

• 4.3GB Ultra ATA Hard Drive 

• External 1.44MB Floppy Drive 

• Integrated lOx Min/24x Max CD ROM Drive 

• 16-bit Stereo, internal speakers 

• 56k Data/Fax Modem 

• 10/100 Ethernet Network Card 

• 1 Type II PCMCIA slot 

• 8-cell Lithium Ion Battery & AC Adapter 

• Leather Portfolio Case 

• MS* Windows 98 

• Corel WordPerfect Suite 8 
•285 x215 x31mm-2.2kg 

• Gateway™ 3 Year Notebook Warranty* 

• Local Technical Support 
■ Year 2000 Compliant** 

$3,399 

Above System with Your:)Ware 


SOLO 5150 LS 

• 14.1" Active Matrix Display (TFT) 

• Intel* Celeron” Processor 333 MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

• 2.5MB SDRAM Graphics Accelerator 

• 6.4GB Ultra ATA Hard Drive 

• Modular 1.44MB Floppy Drive 

• Modular 8x Min/20x Max CD ROM Drive 

• 16-bit Stereo, internal speakers 

• 56k Data/Fax Modem 

• 2 Type II or 1 Type III PCMCIA slots 

• 9-cell Lithium Ion Battery & AC Adapter 

• Casual Case 

• MS* Windows 98 

• Corel WordPerfect Suite 8 

• 315 x 246 x 40mm - 2.9kg 

• Gateway™ 3 Year Notebook Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$3,999 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $39/wk 

SOLO 9150 LS 

• 14.1" Active Matrix Display (TFT) 

• Intel* Pentium* II Processor 333 MHz 

• 256KB Level 2 Cache 

• 64MB SDRAM 

• 8MB AGP Graphics Accelerator 

• 6.4GB Ultra ATA Hard Drive 

• Combination DVD 4x/LS 120 

• 56k b DaWFmt' Modem* Speak6rS 

• 2 Type II or 1 Type HI PCMCIA sli 


■ MS* W 


vs 98 


• Corel WordPerfect Suite 8 

• 320 x 259 x 56mm - 4kg 

• Gateway™ 3 Year Notebook Wananty* 

• Local Technical Support 

• Year 2000 Compliant** 

$4,599 


Trade in + Unlimited Net Access $35/wk 
Call, click or come on i 


^Gateway 


Connect with us. 
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this issue we tell you where to get it. Also, we show what you should 
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Get connected with a Dynalink 56k modem 
and take advantage of our great Value Pack. 
All Dynalink modems are dual mode V.90 & 
K56flex ready, with a 5-year warranty and toll- 
free lifetime technical support. 

BONUS! 100 hours/30 days FREE Internet Access. 


VoiceDesk56 Pro 


EXTERNAL. 56K V.90 


FOR ONLY - 

NORTON 

Utilities 


VoiceCard56 Pro 


Unrivalled problem-solving 


INTERNAL ISA 56K V.90 


power and control. 
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Visit www.dynalink.com.au 
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FROM THE EDITOR 

TRUE LOVE CAN BE hard to find at the best of times, 
especially if you're going through a low cycle in the ro¬ 
mance weather pattern or are seemingly attached to 
the bench, always missing out on a playing partner. 

This month's cover feature could fill eligibles with hope 
- you too can find love online. But it may also scare 
you into submission as not all experiences end happily 
ever after. Read on and learn from those who have 
tried cyber romance and blind dating, including the 
good, the bad and, dare I say it, the ugly. It makes for 
interesting surfing, even if you're not game to try it. 

One thing I'll be keen to jump into is digital TV, 
which is due to be broadcast by 2001. Find out the dif¬ 
ference between interactive TV and datacasting as well 
as which players are pushing the government for space 
in this emerging market. Lounge room lizards Louise 
Richardson and Wendy Levy investigate. 

Also in this issue we examine the best storage op¬ 
tions on the market and clear any murkiness surround¬ 
ing DVD standards and CD. Quality storage products 
are becoming more affordable. 

And those keen to create their own site have two qual¬ 
ity articles to dive into. This month we start our first fea¬ 
ture in a six part series on creating a site, beginning with 
the planning stage. Also, Helen Bradley continues her tu¬ 
torial on Microsoft's Frontpage 2000, this time providing 
more advanced manoeuvres for designing a site. 

Tennis lovers will be glad to know this month's Net 
Celeb, Pat Rafter, is about to get interactive in the 
build up to the US Open 99. Let’s hope he can make it 
three in a row. 

Finally, Top 50 keeps on spilling over with cool 
browsing tips, covering sites on everything from Euro 
to leather. 

Till next time, 


Daniel Fallon 

EDITOR 
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Mai lbox 

Send email to neted@netguide.aust.com. All are assumed for publica¬ 
tion unless clearly stated otherwise. Include your full name and a con¬ 
tact phone number where possible. NetGuide reserves the right to edit 
letters for brevity, style and clarity and we don’t guarantee publication. 


Dear NetGuide, 

Are Real Networks’ Real Player G2 
and vTuner the same or is there a 
difference between them? 

/ Shane Clements 

vTunerPlus and RealPlayer G2 are 
different. Word from RealNetworks 
is that vTunerPlus is a third party 
application that enables the user to 
tune to RealAudio radio stations 
around the globe.The solution uses 
RealNetworks’ RealPlayer to 
download and play the broadcasts 
they select. RealPlayer G2 allows 
users to download and play audio 
and video from the Internet orfrom 
an organisation's intranet. / Ed 

Dear NetGuide, 

Just wanted to drop a quick line 
in and say what a great magazine 


you have heTe. We have just 
subscribed and look forward to 
each issue every month. I was 
wondering if you could do an 
Mp3 feature in you magazine 
some time in the future. Mp3S 
are one of the biggest things to 
hit the World Wide Web. 

/ Daniel L 

Your wish is our command. We 
have decided to run a feature on 
MP3 in the next issue of NetGuide. 
There’s nothing like free music 
delivered at CD level quality to get 
readers excited. / Ed 

Dear NetGuide, 

In response to the June feature on 
alternative operating systems, I'd 
like to tell you of how I’ve set up 
our computer room at Oaklands 


ms 

Jesse Spencer Online www.jessespencer.com 

Conference platform for autism related issues www.autism99.org 

Unofficial NRLwww.quasar.net.au/mavrick/unrl 

Educating the world www.stwnews.org/PGI 

Trivia Bytes www.triviabytes.com 

Worldwide footwear orders www.wittner.com.au 

Fiddler’s Festival www.fl.net.au/-fidfest/ 

Should the NFLhave 14TEAMS? www.valleynet.com.au/morethan14 


Central (read tiny) School. There 
are half a dozen Macs, two PCs 
and two Acorns with only one 
phone line. To show students the 
versatility and universality of TCP/ 
IP one of the Acorns is acting as a 
proxy seTveT to all the others and 
all the machines have VNC (Vir¬ 
tual Network Computer) server 
and viewer software. The stu¬ 
dents have been somewhat sur¬ 
prised to see a Windows 95 desk¬ 
top on their Macs or a RISC OS 
screen on the PC. With the behav¬ 
iour of Microsoft and Intel I think 
it is incumbent on everyone in¬ 
volved in the business to point out 
that alternatives do exist (and are 
usually far more efficient in 
memory required, processor 
speed needed, electricity, etc). 

/ Gary Flughes 

Dear NetGuide, 

You asked to heaT more from 
those using alternative operating 
systems.This is another Mac user 
checking in to say I keep subscrib¬ 
ing to NetGuide because of the 
content but I get close to pulling 
the plug when Macs are ignored 
or put down. You must cater for 
the majority- no argument -but 
respect for minority groups will 
bring and keep feaders. An exam¬ 
ple -1 read the review of IE5 with 
interest (NetGuide July) but was 
disappointed when cross plat- 










LETTERS 



Subscribe to Australian NetGuide magazine. SAVE a massive 
22% off the cover price and have it in your hands before it 
reaches everybody else - 11 issues for only $29.95. That’s 
just $2.72 per month! Just complete the form overleaf. 
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LETTERS 


Letterof the month 


form compatibility was not men- 
tioned. A comment that put 
some pressure on Microsoft to 
produce a Mac version would 
have cemented your relationship 
with a small but important group 
of readers. 

While I am at it, I should say 
that I manage to go on reading 
the mag in spite of the artwork by 
simply tearing off the front cover. 
Please give us a rest from scream¬ 
ing faces and clenched fists. 

/ David Cooper 

All reviews and shareware articles 
have platform specifications, but 
we’ll endeavour to keep Mac users 
further in mind. / Ed 

Dear NetGuide, 

I have been reading your mag for 
a few months now andhave been 
paying particular attention to 
your Web design section, which I 
think is great foT keen beginners. 
Being an experienced HTML user, 
I have been waiting for some use¬ 
ful tips that would be of some use. 
/ F Jefferson 

Stay tuned to the Web design se¬ 
ries as manoeuvres become more 
skilful. /Ed 


In regards to the interview with 
Senator Alston (June, page 88) we 
really hope his proposed changes 
to the Internet iri regards to "clear¬ 
ing up Internet Pom content” do 
not come into effect. We both 
work for an Internet Service Pro¬ 
vider (ISP) and it would be impos¬ 
sible to block content to offensive 
sites from around the world. The 
proxy server we run (we also know 
a lot of ISPs that use the same soft¬ 
ware) is not able to handle this 
type of request, and to purchase 
one that does would cost a great 
deal of money. In fact, when this 
bill comes into effect the owners 
ofthe ISPwe work for fully believe 
they will have to close because 
they will not be able to block the 
content and cannot afford the 
daily fines. As for Senator Alston's 
assurances that it would pot slow 
the Internet down, we totally disa¬ 
gree with him. If a program has to 
search throughmillions of records 
to make sure that the requested 
URL is not part of the banned list 
before it even requests that URL 
you will be adding Seconds, or 


maybe minutes onto the time it 
takes to load one simple page. It 
would make a lot moTe sense to 
have every ISP subscribe to an Aus¬ 
tralian made version of a program 
like NetNanny and give this pro¬ 
gram out to every one of its sub- 
scriberswhentheyfirstjoin. This 
would take the burden off ISPs 
and the government, and place it 
directly in the hands of the peo¬ 
ple using the Net. That way each 
individual is responsible for what 
they do and don’t see on the 
Internet. This is a fairer, easier to 
maintain and moTe cost effective 
approach to Internet censorship. 
Perhaps Senator Alston and the 
government should have looked 
at other options before smuggling 
this bill through the Senate. 

/ K 8< F McIntyre 

The government legislation is not 
forcing ISPs to use proxies to fil¬ 
ter content as far as I am aware, i 
agree that individuals should 
take responsibility of their chil¬ 
dren’s browsing and perhaps use 
filtering software. / Ed 


The letter of the month winner receives a prize gift pack which 
includes a polo shirt, coffee mug, pen and other goodies plus 5 FREE 


TRADING POST ] 

classified ads in their local Trading Post worth $75. 

- wwl~]£ 9 po,t.c^..j 





















Net IWS 

GLOBAL AND LOCAL 


Auctioning stuff online 

Australian surfers will now be able to buy and sell odds and ends 
on the Internet following the recent launch of auction service 
stuff.com.au. Backed by Internet Service Provider OzEmail (www 
.ozemail.com.au), which is partnering the venture, the site is aim¬ 
ing to attract hunters and collectors onto the Web in their quest for 
a bargain, stuff.com.aus creator, Simon van Wyk, says collectors 
who currently trade through garage sales and classified adverts will 
be targeted as potential users. "There's a massive demand for any¬ 
thing from classic collectibles such as coins, stamps, comics and 
Phonecards - the perennial favourites like Barbie dolls and Star 
Wars figurines - and the latest trendsetters such as Olympic pins, 
Yowies, Furbies or Beanie Babies." 

Visitors to the site must register with their credit card details be¬ 
fore trading with an individual buyer. Sellers put up details and a 
photo of the item for sale and set a time limit, such as a week or 
month, in which buyers have time to log onto the site and make a 
bid. Each registered buyer or seller has their own "My Stuff’ home 
page, from which they monitor bids and track the auction. 

The delivery or pickup of the item is then arranged between the 
parties. Registration and bidding is free, while a listing fee and com¬ 
mission is charged on sales. 

Meanwhile, also in the auction space, Fairfax has launched 
sold.com.au, a joint venture with Classifed Ventures, the operator of 
US based Auction Universe. The site allows users to register and list 
goods to be auctioned online using their credit card. It features a 
search facility and categories ranging from 'Fine arts, Antiques, Arts 
and Crafts' to 'Business Goods S Services, Office Equipment, Office 
Services and Real Estate' to help potential buyers drill down on the 
type of item they are in the market for. A 3.5% commission is taken on 
the sale price of the successful bid and buyers are notified via email. 
Nigel Dews is confident sold.com.au will suit the growing auction 
market. "It is a highly profitable model in the US. We expect a quick 
take up by consumers for person-to-person auctions, and by busi¬ 
nesses across the country as a new sales channel.” 


Brisbane stories 

Brisbane Stories (brisbane- 
stories.powerup.com.au), a 

site initiated by Brisbane City 
Council and dedicated to tell¬ 
ing the stories and experi¬ 
ences of Brisbane residents, 
has been broken up into a 
family often sites. Topics cov¬ 
ered are as diverse as Aborigi¬ 
nal art, wetland environments, 
women’s sport,the Gabba and 
Brisbane’s Literary Trail. 


Recruiting online 

Job seekers have a new av¬ 
enue to turn to online in or¬ 
der to find employment with 
Rcciuitrni-nt & Consulting 
Sendees Association’s launch 
ofwww. posit ions vacant 
.com.au. Thd.association’s 
president. Geoff Slade, says 
the site will be different from 
otheT job sites as it represents j 
the industry directly and pro- 
Syjdes gsSvfces for iff 650 
member companies. "Unlike 
the commercial structure of j 
Other sites, which are profit 
driven, we are focussed on 
providing our members with 
cost effective ways of under- 
' taking their business and as¬ 
sisting their clients.” 
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NEWS WIRE 


Westinghouse, Telstra Net fridge 

The humble refrigerator could become the central component of any 
kitchen following a recent announcement by white goods manufac¬ 
turer and Westinghouse owner Email Limited (www.email.com.au) 
and telecom Telstra (www.telstra.com.au). The companies have been 
developing Masternet LMS (Lifestyle Management System), a new class 
of fridge with Web browser capability, touch screen and bar code scan¬ 
ner that allows users to manage their food levels by monitoring what 
goes into the fridge and purchasing foods from supermarkets via the 
Net when needed. Each Masternet fridge will have its own email ad¬ 
dress and consumers may access the Internet as they would with a 
standard computer. The built-in barcode scanner allows householders 
to control grocery stocks by simply swiping items in and out, while the 
computer manages database information and communicates with and 
controls other appliances, such as the oven. 

Email Major Appliances marketing manager Frank Davis says 
that they can use the fridge in the same way as they us their PC 
but it also has the potential to change the way households run 
their kitchens. 

"It really does have the potential to change the way we manage 
our lives, freeing us from the more repetitive, mundane and time- 
consuming chores such as grocery shopping and meal planning." 


Webjet’s webchat 

Online travel agent Webjet 
(www.webjet.com.au) has 

added 'Webchat’, an interac¬ 
tive customer service that lets 
customers chat with Webjet 
booking agents for direct 
product or sendee assistance. 
The new service is hased 
| around internet Relay Chat. 


Quicklime 4ready 

Apple has released the final 
shipping version of Quick 
Time 4, multimedia software 
for both Macintosh and Win¬ 
dows platforms that can 
stream live and stored video 
and audio over the Internet. 
The software is free to 
download at www.apple. 
com/quicktime 


Where can 
you find your 
dream car? 












Net news 

GLOBAL AND LOCAL 

Austar prepares interactive TV 

Pay TV provider Austar (www.austar.com.au) has signed a deal with 
interactive television software provider OpenTV (www.opentv.com) 
that will allow Austar to deliver interactive television services to 
viewers in Australia using OpenTV's operating system. The OpenTV 
System provides a base for creating and delivering downloadable in¬ 
teractive applications such as program guides, home shopping, home 
banking, email, interactive advertising and gaming. The technology 
also provides an opportunity for Internet access that is re-designed 
for navigation with TV programming. The deal allows Austar to pro¬ 
vide interactive programming to 150,000 of its 330,000 customers 
throughout Australia who are connected to its DTH digital satellite 
service. OpenTV marketing director Mitch Berman says the operating 
system enhances television viewers’ experience without trying to 
change the way they watch television using active Web browsing. 
"The beauty is that it is a TV front end and an Internet backend. It's 
the best of both worlds." 

Austar is scheduled to deploy its interactive television services 
later this year, featuring electronic program guides, weather infor¬ 
mation, games and email to start with. 

Australia’s street directory upgraded 

Pacific Access has announced an upgrade to its Whereis Interactive 
Mapping product. The company runs the Whereis Street Atlas Web site 
(www.whereis.com.au) with UBD street directories publisher Univer¬ 
sal Press using the technology. Pacific Access general manager Adam 
Game says users can now zoom up and down through as many as ten 
different levels of map information. "We can give users a highly de¬ 
tailed street level view of the address they have searched, and then go 
all the way back to a map showing where that location is in Australia.” 

A new feature allows users to attach a Street Atlas map to a personal 
email. The Web site also lets users search for points of interest, includ¬ 
ing local parks, shopping centres, places of worship and police stations. 
Pacific Access is offering the Street Atlas site as a map server for small 
businesses, who can buy a link from their own site to a relevant map. 


Voting, nomina¬ 
tions continue 

Votes for the Australian 
Financial Review/Telstra 
Australian Internet Awards 
(www.webawards.com.au) 
are continuing to roll in. 
Surfers are encouraged to 
vote for their favourite site 
at the awards Web site. Up 
to 19 categories are coveted 
in this year's (awards, 
including everything from 
best Arts Site to the Youth 
internet Award. Voting for 
Most Popular Australian 
Web Site closes on Friday, 
August 6, at 5.00pm. 


Yureka starts 
searching 

Surfers wishing to try some¬ 
thing new to inspire their 

'(jfllyplfig; may be drawn to 

newly launched search engine 
YUTeka (yureka.com). The 
yureka com Find Engine uses 
MetaCrawler, a tool that goes 
through the databases of nu¬ 
merous search enginesanddi-; 
rectories, such as AltaVista 
(www.altavista com Excite 
(www.excite.com; andYahool 
(www.yahoo.com), simultane- 
ously Yureka then deletes the 
sites listed more than once. 









NEWS WIRE 


Net takes the dock 

I Legal buffs and students of the law can now enjoy mock trials 
I online. Launched recently by Supreme Court Judge, Hon Justice 
Paddy Bergin, at the Law Society of NSW, Mock Trial Online 
| (www.bc.org.au/montage/projects/MockTrialOnline.asp) is de- 
I signed to help young people understand what happens in the 
I courts of law by simulating court cases. Participating student 
I teams contest a fictional legal matter in an adapted Local/District 
I Court sitting. A solicitor or barrister coaches the teams, while a 
I senior member of the legal profession acts as a magistrate presid¬ 
ing over the trial. Participants interact in real-time using a simple 
Web interface. 

Mock Trial Online is the latest addition to The British Council's 
'Montage' project, a series of global Internet curriculum projects 
I for teachers and students. The Law Society is providing case mate- 
I rials. Margaret Hole, president of the Law Society, says Mock Trials 
I Online is good preparation for the types of technology changes stu- 
I dents face in the future. "The courtroom of the future may be made 
I up of many locations all linked by the Internet." 

The first mock trial was Police verse Jack Jones, a break, enter and 
I steal case against Jack Jones who was also charged with murdering Mr 

I A Giant. Students from Scots School in Albury and Kambala in Sydney's 

I eastern suburbs competed against each other in the case. 


Worm virus alert 

A new harmful virus that is car¬ 
ried in an email attachment is 
out being transferred across the 
Net and causing end users data 
loss, if activated, Worm.Explore 
Zip fopfeg rtseif mio the Win 
dows system directory, searches 
through its drives, and selects 
Microsoft file extensions, such as 
Word or - Excel, .files, and deletes ^ 
them.The vims spreads itself by 
m suondmg to incoming email 
through the computer's email 
client and is embedded in an 
email atfafhijtiht:; named 
zipped_files.exe. Double clicking 
on this attachment will activate 
it. Freeware-'anti-spam tools 
which can detect and delete the 
virus are available at www.gfi 
comms.com/mesindex.htm and 
www.mimesweeper.com.au. 
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Net news 

GLOBAL AND LOCAL 

Bookmarking abroad 

Two young entrepreneurs have created and launched BookmarkBox * 
(www.bookmark.com), a Web application that allows users to man¬ 
age and share their bookmarks online. 19-year-old New South Wales 
University students Niki Scevak and Mike Cannon-Brookes are hoping 
the Web based application will change the way people save their fa¬ 
vourite sites. While bookmarks are usually stored on a user’s 
browser, BookMarkBox uses a server on which visitors can store their 
bookmarks and access them from any Internet connected device. The 
application is targeted at people who use a PC both at work and 
home, students who often surf at Internet cafes and researchers who 
keep long lists of bookmarks to track their research. Visitors can reg¬ 
ister at the site, choose a username and sign up for free. 

MonsterBoard turns into monster 

TMP International has relaunched MonsterBoard, its online recruit¬ 
ment site, following the company’s recent purchase of another US re¬ 
cruitment site, Online Careers Center. The revamped Monster.com.au 
has a greater careers information focus but maintains features such as 
the personal job search agent. TMP International’s senior vice presi¬ 
dent of development for US based Monster.com, Marcel Legrand, says j 
the new site offers plenty of customisable features, allowing them to 
build and store resumes and cover letters, facilitate personalised job < 

searches and obtain one-one-one advice from career experts. 

"Even if people are not looking for a job at the present, 
Monster.com.au will supply up-to-date information, surveys, in¬ 
dustry polls, career reference information, articles written by in¬ 
dustry experts and career related news. We are not a niche site 
that plays to just health care or marketing or high tech.’’ 

The new look site, was launched in the US during the Super Bowl in 
January this year where 2.2 million job searches were conducted on 
the site in a 24-hour period. Legrand says the number of 
Monster.com is the 8o' h most used Web site. "About 3.9% of the en¬ 
tire Internet population visits Monster.com in a given month.’’ a 

News compiled by Daniel Fallon (neted@netguide.aust.com) 


US gambling ban 

A US commission into the ef¬ 
fects of online gambling has 
recommended it be banned in 
the US. A report by the US Na¬ 
tional Gambling Impact Study 
Commission says Net gaming 
will accelerate an already seri¬ 
ous social problem, with 5.4 
million Americans rated as 
problem gamblers. The deci¬ 
sion may encourage a similar 
decision by the Australian fed¬ 
eral government. Lasseters 
Casino's David Ohlson says 
Australian legislation on 
Internet gaming addresses all 
of the concerns brought up by 
the commission."Without ex¬ 
ception, all of the Commis¬ 
sion's concerns regarding un¬ 
derage access, unlimited wa- 
genng, problem gamblers and 
criminal use, are addressed 
within the legislation in place 
in Australia." . 


Star chats 

ife^riitsjtliatpciy' (www. 
chatcity.com.au) is hosting 
t hats with a variety of top 
Aussie. music.artists in the : 
'’idJIlUp to the ONYA! Awards 
on they August. Check outlive j 
diary, page 84 for dates. 
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ISP news 



Optus at home with Excite 

Cable and Wireless Optus (www.optusnet.com.au) 
has joined with ExcitesHome (www.excite.com) to 
deliver high-speed Internet services in Australia. The 
service will be marketed to consumers as 'Optus® 
Home', which will be promoted by the joint venture's 
company At Home Network Australia. Optus® Home 
will be developed and promoted to the 2.2 million 
homes passed by the broadband Optus HFC cable 
(Optus Vision), similar to the way cable Internet is 
delivered by consumer service ExcitesHome. The 
Net will be delivered through the HFC cable. While 
Optus provides the market presence and brand for 
the joint venture, ExcitesHome will provide the 
broadband Internet technology, portal, content, sys¬ 
tems and staffing to run the service. Optus CEO Chris 
Anderson says the relationship with ExcitesHome 
would assist in the further exploitation of the HFC 
network to which Optus is currently connecting 
more than 7,000 customers each week. "For Cable fi 
Wireless Optus, the formation of sHome Network 
Australia means we are rapidly approaching the cul¬ 
mination of a long held vision - the delivery of 


multiple services - telephony, video and high speed j 
data via our broadband network.” 

OptussHome is aiming to provide subscribers 
with a range of custom broadband content and ap¬ 
plications such as news, video-on-demand, CD- 
quality audio, high-speed games and software 
downloads, along with high speed, "always-on” ac¬ 
cess to the Net. While some elements of 
ExcitesHome will be delivered, the joint venture 
company will also develop Australian content. 

TPG adds satellite delivery 

Internet Service Provider TPG (www.tpg.com.au) has 
signed a contract with PanAmSat Corporation for the 
provision of providing 48Mb/sec of bandwidth capa¬ 
bilities from its PAS-8 Satellite. The new service is 
aimed at boosting TPG’s service capacity to provide 
customers with more reliable, faster and cheaper 
Internet connections. The satellite delivery will sup¬ 
port TPG's 60 local points of presence (POPs), provid¬ 
ing better access to the US Internet backbone. 

AOL partners CarNet 

AOL Australia (www.aol.com.au) has partnered with 
car trading service CarNet (www.nationali.net), an 
initiative of car reseller Auto Group, to provide 
online automobile news, information and buying 
services for its members. The agreement with AOL in 
Australia is CarNet's first distribution arrangement. It 
provides AOL members with reviews of new and 
classic cars, a finance and insurance guide, monthly 
data on car sales and market share, a new car price 
guide, local and international news and industry 
commentary. Members will also be able to access 
CarNet’s buying services for new and used cars. • 


18 

















Big Pond 


“elstra 

Making life easier ” \ 









Re dews 


Kodak DC 200 Plus 

OOOOO 

platform Windows 95/98/NT4 
available from www.kodak.com.au 
RRP$849 

AFFORDABLE DIGITAL CAMERAS FIRST ap¬ 
peared about four years ago. Early devices could 
produce quick, low-resolution Web site pictures. 
Otherwise they were disappointing. 

You’d have to stretch the meaning a bit to de¬ 
scribe Kodak’s new $849 DC200 Plus as ’afford¬ 
able’, but it more than closes the quality gap. 

Early digital cameras 
had poor resolution. 
Their images used few 
pixels, so pictures were 
grainy and ill defined. 
This might look okay on 
baby’s first home page, 
but at $1,000 a pop, 
their output was obviously inferior to that of $20 
throwaway cameras. At the same time, they were diffi¬ 
cult to use, sucked batteries dry faster than kids' toys 
on Christmas morning and had poor software. 

Kodak’s DC200 Plus is in a different league. Using 
1152 by 864 pixels, it’s output quality is stunning. 
What's more, the camera is extraordinary easy to 
use, offers more battery life than most rivals and is 
packed with excellent software. I managed to use it 
straight out of the box without opening the manual. 

All you need to worry about is the on-off switch, 
a shutter button, a mode selector and a flash but¬ 
ton. The first two are obvious. The four-position 
mode selector switches between taking pictures, 
viewing them, downloading to a computer and vari¬ 
ous preferences. There’s a matchbox sized LCD 
screen that changes function as you switch modes 


- but most of the time it's used to view shots. 

One thing I hate about photography is all that fuss¬ 
ing with lenses, focus and shutter speeds. Thankfully 
the Kodak handles it all. Actually, I'm not much good 
at photography. The DC200 Plus comes with some 
smart software that tidies up pictures and helps print 
them if you have a suitable printer. It's also possible to 
use the DC200 Plus as a video camera. 

My only two grouses are that despite beating 
rival devices, the battery life is still too short and 
it can take a long time to download pictures to 
the PC - though I suspect with more time I could 
have fine-tuned this process. I'd like to see a re¬ 
chargeable option. Overall you'd be hard pressed 
to find a better digital camera than the DC200 
Plus - if your budget stretches to $850 this is the 
one to buy. / BILL BENNETT 

Dreamweaver 2 

00000 

platform Windows 95/98/NT4+, Mac OS 7.5.5+ 
available from www.firmware.com.au 
RRP $569 

MACROMEDIA’S DREAMWEAVER EXPLODED 
ONTO the marketplace billed as a visual Web tool 
that was designed to give total control and access 
to source HTML. Despite its power, programming 
experience was unnecessary and it offered Web 
page design capabilities to the less experienced. 

Now Macromedia has gone one step further. The 
latest version of Dreamweaver with streamlined ed¬ 
iting and helpful tutorials, helps to make Web design 
accessible to the mainstream. Yet the package is also 
invaluable to professional designers with new fea¬ 
tures such as the tracing image, improved table edit¬ 
ing, link management, site maps, roundtrip HTML 
and XML, visual authoring and layers. 
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OOOOO ESSENTIAL 
OOOO VERY GOOD 
OQQ GOOD 
OO FAIR 
O DON'T BOTHER 


For those who have not yet experienced 
Dreamweaver, you are able to work in either the 
document or HTML window. When you work in 
the document window, the source code is created 
as you work. Palettes on the sides of the screen 
allow for the inclusion of various objects such as 
tables and horizontal rules. This certainly takes 
away much of the long process of coding and 
makes it almost as easy as 'point and click’. 

The table sorting function is similar to 
Microsoft's Word and Excel whilst table cell format¬ 
ting includes the well-known cut, copy and paste 
functions. A number of pre-defined table formats 
allow for easy creation of browser-safe table de¬ 
signs with complementary colours and layout. 

New improvements in sitewide editing include 


the search and replace dialog box that allows 
the user to search the current document, site or 
folder. You are able to search for text, text 
within tags or HTML tags and attributes. Link and 
file management features include the ability to 
create, move, rename and link pages from within 
the sitemap. Templates can be created which de¬ 
fine different parts of your page as either 
editable or locked. 

Dreamweaver does have an extensive Help sec¬ 
tion and quick tour guide. Using a fictitious com¬ 
pany as an example helps you learn quickly and 
easily how to use Dreamweaver, opening the 
doors to aspiring Web designers who would defi¬ 
nitely benefit from creating their first site in this 
environment. / MONICA RYAN 


I get excited by 

Internet 
search that 
really works. 

It’s infuriating. The search engine tells you “no matches," or worse still comes back with thousands 
of mismatches. Perhaps you’ve been using the wrong search engine? Pay us a visit at Excite Australia. 

We’ve just launched the most comprehensive Internet search engine in Australia (with over 800,000 
Australian Web pages at last count). Come and see for yourself h< 



:h better V 


www.e^c ite.com.au 

Excite Australia. We’re turning the Web into your Web. 
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Netlock 98 

0000 

Platform Windows 95/98 
Price US$149.96 

Site www.infotoudi.net/frame/ 


Austin Powers Browser 

OOO 

Platform Windows 
Price Free 

Sitewww.austinpowers.com/Browser/ 


Netlock is a multi-faceted security program de¬ 
signed to prevent unauthorised access to your 
computer system. It's easy to use and an ideal can¬ 
didate for the cyber cafe industry. Netlock's princi¬ 
ple function is to allow a customer to walk up to 
any terminal on the system, deposit money, and 
dial into a service provider. Once connected, 
Netlock takes over the Windows desktop and de¬ 
cides, based on preferences set up by the owner/ 
administrator, exactly which programs the user can 
have access to. It locks out the desktop, the 
taskbar, the drive controls and disables the reboot 
command, effectively disabling every escape route 
for even the most skilled hacker. Netlock 98 sup¬ 
ports credit card payments, 1 C verify automatic 
credit card transaction processing, magnetic stripe 
cards, coin mechanisms and bill mechanisms. 


Move over Internet Explorer and Communicator, 
Austin Powers' browser is here to make your 
surfing groovy baby, yeah. Swingers will enjoy 
the same functionality of their current default 
browsers, such as the related links tool powered 
by Alexa in IE 5.0. This software builds a new 
user interface around their current browser - 
giving it a colourful make-over in effect. For in¬ 
stance, the minimise, maximise and close win¬ 
dow buttons are little flowers on the top right of 
screen. It also features built-in category links on 
a panel on the right of screen, covering every¬ 
thing from shopping and education to arts and 
careers, but these are US-centric. NeoPlanet 
provides the basic framework for this master¬ 
piece. Sound effects can be switched off after 
the novelty wears off. Truly shagadelic. 


corn-cell 


INTERNET SERVICE PROVIDER 



www.comcen.com.au 


Look at this: 

Unlimited Access: Only 

Take advantage of our —1 _ 

Three Day Free Trial 

Period. ' 

per month 

Phone cem-cee on: 
Freecall 1300 65 10 30 

E-mail: accounts@comcen.com.au 
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All the modem speed you 
need with just one click...l 

How would you like to get all the speed you need from 
your modem and enjoy super-fast Internet connections? 

MOW YOU CAN-with 

Modeml% 
Wizard 



Modem; 

Wizard. 


This innovative software program pumps up your modem 
by fixing 387 of its most common problems. Modem Wizard will: 

• tell you the precise speed of your Internet connection. 

• find and fix the most common modem and Internet connection problems. 

• allow your connection to proceed at top speed. 

• improve download and upload speeds by up to 200%. 

• enable you to reach your favourite web sites quicker than ever before. 
And much, much more... 

So- next time your modem won’t dial, won’t connect, is too 
slow, loses Internet setup or does any of the other 387 things 
that cause you problems, reach out for Modem Wizard. 


Available from Harvey Norman, City Software, Dick Smith Powerhouse, Myer Electric, 
Myer Megamart, Harris Technology and other leading retailers. 

Proudly distributed by Marketing Results - (02) 9899 5888 www.marketingresults.com.au 


BONUS OFFER!! 


i Buy Modem Wizard and get Short Cuts FREE!! 

Simply complete the coupon below for your FREE 
copy of SHORT CUTS and mail to Marketing Results, 

Unit 16, 8 Gladstone Road, Castle Hill NSW 02154 


Store purchased from: _ 



Offer expires 31 December 1999 


Value! 

$49.95 
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Microsoft 











A lot can change in a 
it comes to the Web 
family, checking share 


year.., especially when 
E-mailing friends and 
prices, buying books or 


even booking holidays; the Inten 
a bigger part of your life. And 
to get more out of the Web 
you need an Operating System 
that can keep up with you. 


incorporates Internet Explorer S 
ages faster, it's designed to save 


;ven automatically fills in forms 
e information you’re looking for 


Windows 98 Second Edition 
which not only displays web p 
you time on the things you do 
misspelled Web addresses am 
for you. It also helps you find 
with smarter searching. 

Internet Explorer 5 also makes 
making it easy to sign up or change your Internet service. New built-in 
tools automatically configure your e-mail, browser, and connection 
according to the service you choose. 

And with Internet Connection Sharing, Windows 98 Second Edition 
allows several PCs to share the same Internet connection, so everyone 


b simpler for n 


this combined with ei 
te exploring the web be 


d video capabilities tc 


NEW in Windows 98 Second Edition 



• Internet Explorer 5 makes the Internet faster, easier and more fun 

• Internet Connection Sharing makes it possible to connect several 
PCs to a single Internet connection 

• Service Pack 1 containing a range of system updates and enhancements 



www.microsoft.com/austraila/windows/ 
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ROMANCE ONLINE 


Posting my email address on the Net or corresponding with Rus¬ 
sian ladies who are looking for the love of their life (www.intl 
dating.com) would make me feel like a sad humanitarian case. 


Yet, ironically, the more "advanced" civilisation 
becomes, the harder it is for us to find Mr or Ms 
Right. People stumble into relationships with work¬ 
mates - not because they think they’ve found the 
ideal match, but out of convenience. 

The Internet is like a reckless chaperone and if AJ 
"Bungee" Hackett is right - that we should do at least 
one thing every day that scares the hell out of us - 
perhaps we should be answering online ads and set¬ 
ting up blind dates like there's no tomorrow. At 
least, those who aren't already in a relationship. 

The hunt begins 

The personal classifieds in the paper is a common 
place for singles to peruse. 1 met Debbie Robson 
through her ad in Fairfax® Market's personals sec¬ 
tion (www.market.fairfax.com.au/personals/ 
mkt.html), which posts all the print classifieds on 
the Web from The Sydney Morning Herald, The 
Age, The lllawarra Mercury, The Newcastle Herald 
Post as well as Fairfax's community papers. She 
has recently started 'By the Lake Internet Dating 
Connection’, a service in Newcastle that provides 
Internet access for unconnected singles to search 
for love at match-making professional sites RSVP 
(www. rsvp.com.au), Soulmates 
(www.soulmates.com.au) and Newcastle Singles 
(www.aljan.com. au/~tonyt/). Debbie says New¬ 
castle and many of the smaller rural centres such 
as Dubbo or Bathurst desperately need online 
singles services as the social scene is failing, es¬ 
pecially for the long time singles. "People are go¬ 
ing out there to pubs and clubs and having a bad 


experience and they are too scared to go out 
again. They’re not single for three months, they're 
single for five years.” 

But even long time singles soon catch on to how 
the online singles sites work. "Once they start read¬ 
ing profiles they really get into it. It's 'Oh, he likes 
ballroom dancing and going to the movies' and 'I 
don't like the look of them'.'' 

Debbie says the odds are very much stacked in 
the ladies' favour with males outnumbering fe¬ 
males four to one in some dating sectors, with a 
general imbalance across the online board. "The 
woman either don't have the money for [Net] ac¬ 
cess or don't have access from work. They're not 
as adventurous as men. I'm finding they don't 
play as much online." 

However, Soulmates' Daniel Haigh paints a dif¬ 
ferent picture. He says Soulmates is registering 
plenty more females through partnerships with dat¬ 
ing agencies. "We've got three times as many fe¬ 
males on the site as males because of the agencies.” 

Daniel says it's important to check out an online 
singles service thoroughly before committing any 
money or details, and its safer to go with the recog¬ 
nised brands. "There are a lot of Internet sites out 
there and a lot of them are just scams to get 
money. For instance, agencies might post ten beau¬ 
tiful girls and they're just models." 

Linda, a registered Soulmates single, says people 
tend to be more honest online after their initial ex¬ 
periences. “At first people can be a bit dishonest, but 
the fantasy world falls away. The communication 
[becomes] more intimate.” 
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ROMANCE ONLINE 


The challenge for users of services such as 
Soulmates and RSVP, where you read a profile 
and purchase 'e-stamps’ in order to communi¬ 
cate with the target, is that you've got to be in¬ 
teresting in your email or your wasting you're 
time and money. Linda adds being witty can be 
an important advantage. "It's a matter of playing 
with words if you don't see each other." 

You’ve got the look 

At www.i-net.com.au/features/dating/, the 

"dating reconnaissance" team makes a valid point. 
"Most of the online dating services provide little 
more than their unplugged equivalents, such as 
personals columns or 'computer' dating services. 
Of course, email makes things a little faster, but 
so far the majority of pairing-up that happens 
online still occurs in more general chat forums 
like IRC and ICQ.” 

With this in mind 1 
headed for RSVP’s 
chat room and 
bumped into a success 
story. Mary-Lou, a 37 
year old from Mel¬ 
bourne, has been using chat rooms for two and a 
half years. Under her registered name - 'Moooo' 
- she became entangled with a Brisbane lad 
called Doug or 'DecentT. After a couple of 
months chatting for four hours a night online 
and talking over the phone regularly, things got 
serious. "1 went up with my two kids over New 
Year's. I have a disabled child and because of 
that 1 wouldn't move to Brisbane until I knew it 
would work out between us. 

"He loved my son and my daughter to death, so 
he decided to pack in his job and his flat and move 
to Melbourne to live with us.” 


The two plan to wed on the 11 March next year. 
Interestingly, Mooo still appears regularly on the 
chat scene. "I chat because I have made a lot of 
friends online and because I work with computers, 
I like to take a break on and off." 

Mary-Lou's key advice for those out on the Net 
looking for their Romeo or Juliet is simple: be hon¬ 
est. "Don’t live a false identity and try and impress 
with stuff that can be eventually proven wrong.” 

Kissing frogs 

Not all stories end as happily as this. Some 
months ago Sydneysider Lesley was mucking 
around at work in the Hotmail 
(www.hotmail.com) classifieds/personals sec¬ 
tion, which lets users be very particular about 
their search preferences, when she stumbled on 
one photo she liked the look of. 

”1 was going to the US and 1 wanted to make 
some friends over there, so I replied to the ad.” 

Before long she was emailing Doug from Hawaii 
up to 30 times a day and making plenty of phone 
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calls. There seemed to be magic in air, but Lesley 
was still surprised when he said he was flying to 
Sydney to meet face to face. Her heart sank at a 
lonely terminal at Kingsford Smith Airport as a man 
she hardly recognised as her online Don Juan came 
and placed a Hawaiian lei around her neck. "He was 
carrying an enormous suitcase that seemed to sym¬ 
bolise all the emotional baggage he carried in his 
life. We hardly said two words to each other in the 
four days he was out here. The photos he sent me 
didn’t look like him - they were very old photos. ” 
She’s now cautious about the types of people 
that venture online looking for love. "The people 
that need it are the people that don't have an 
I easy time socialising. It’s good for people that 
are shy and aren't good at opening up. ” 

The stuff legends aTe made of 

Traditional blind dates are risky enough. Little 
wonder that the electronic variety attracts so 
many horror stories (www.urbanmyths.com/ 
relaindex.html). Jen, a Colorado student, gets 
into a cyber-relationship with Jeremy and decides 


to meet him for real. Jen is in a hotel room bed 
waiting for her cyber-date to arrive. When he en¬ 
ters, "Jeremy" turns out to be Jen's Dad! Shock, 
horror, get out of that one. 

Wildxangel (www.wildxangel.com) contains 
terrifying yet tastefully-coloured tales of blind 
dates gone wrong; dealing with the hazards of Net 
dating in an educational, rather than a sensational¬ 
ist way. Don’t think it’s only women who've been 
disappointed 
online. 

Ask Christopher - 
"Guys, make damn 
sure you know what 
you are doing when 
dating off the 
Internet. I have 
given up on the idea 
completely. I am a reasonably attractive guy with a 
good personality and do just fine on my own. It was 
something there for me to try, so 1 gave it a shot. I 
have since vowed to go it on my own. 'Internet babes' 
are not all they are cracked up to be.’’ 



Are YOU lonely and sick of being on your own? / 

Are YOU having trouble finding a compatible partner? S 
Are YOU fed up with the sleazy nightclub scene? < ' 

Are YOU new in town and looking for friends? < ' 

If YOU answer YES to any of these questions, 

mow true relationships grow out of friendship that’s why Funtastic Friendships is about people 
people! Whether that be for friendship, romance or just companionship, the choice is yours. 

Australia, don’t look any further 


We all know 
meeting 

If you’re looking for a better way to make funtastic new friends 

call 1902 261 503 

for an information pack on how to meet new, interesting people and create lasting friendships, 
rsa Visit our website: www.funtasticfriendships.com.au 


ho - 95c per minute (higher from mobile and pay phones) 


is?' i) 

i, help is here! A 

bout pei 
murs. 
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ROMANCE ONLINE 


Further cyber-dating fiascos can be found 
alongside Internet babe Brenda Ross' online 
advice column, at dating.miningco.com. "A 
Tropical Date from Hell” is Brenda's juicy tale 
about Jay, who took her on a diving trip to the 
Bahamas and spent the entire holiday ignoring 
her because he didn't see any "chemistry” be¬ 
tween them. "Why do they always find me?” 
Brenda wonders. Perhaps it's the snorkel... 

Harry the e-date sounded dandy in his email 
but turned out to be a dental disaster. A mouth 
full of black holes! Sign him up for the virtual 
kissing booth, at www.whitehawk.com/vkb/. 

More toothsome results are provided by Mining 
Co.’s Lucky Charms Personality Test, which tells us 
how our favourite cereal shapes indicate what we 
might be like in bed - don't even ask what Weetbix 
says about your sexual prowess. 

Strong stomach required 

It’s only fair to warn you that many a lonely heart 
Web site smothers you in sickly goo. "Friendship 
is one of the most important building blocks of a 


good relationship. To me, friends are like flowers 
in the garden of life...” bleats one site. And it’s 
even more difficult to take "How to pick up 
women in the 90s" seriously (www.lipsnet.com). 
If there was a formula, they'd bottle and sell it as 
a European innovation, like those devices for re¬ 
moving "unsightly facial hair”. Make sure you 
leave your speakers off to avoid midi versions of 
sickly sweet ballads while surfing too. 

Sites like www.buildingyourself.com/ 
luvlinks.htm are aimed at people with such low 
self-esteem they don’t realise they're at the mercy 
of more than the con-men and murderesses of e- 
dating horror stories. Alongside romance, they 
promote products like software to quit smoking 
and Diet Food Blasters™. And if you swallow that, 
you get a free set of steak knives. 

Cupid’s arrows 

Even after nights of singles surfing, nothing had 
quite prepared me for the experience that is Shin¬ 
ing Star Singles (shiningstar.net/singles/). With its 
pink trim and photographs of slick, rosy people, it 



If your body's intake of fat 
represented by this page, 30% 

(that's the proportional size of 
this advertisement) of the fat 
you eat would pass through 
undigested. 

J J J 

Thanks to the world's most 
popular Fat Blocker, available 
from us, all those excess 
. calories would not become 
* fatty tissue. Give your fingers 
real workout and click our site. 
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was like being transported to Lumberton, the town 
' in David Lynch's Blue Velvet. 

Madame Java’s (www.madamejava.com) 
online chat is well executed, with participants' 
nicknames shown in different colours. But, as is 
so often the case, the conversation leaves a lot 
to be desired - "Robin m/f?" asks Kappaman, 
aware he should determine his potential part- 
I ner's sex before wasting perfectly good chat-up 
lines. But can you be sure they're telling the 
I truth? Robin claims to be male. 

"Hay Angel r u boared?” asks Don. And it's not 
I long before the men (with not a woman among 
us - as far as we can tell) r awl boared 2gethR. 

The One and Only site (www.one-and- 
only.com/romance/) is, in fact, one of many 
containing photos of Russian, Ukrainian and 
Eastern European women, desperate to escape 
the rusting fetters of collapsed communism. The 
| ads are amusing, though, and no doubt an occa¬ 
sional genuine love story flutters heavenwards 
in the aftermath of the "international love pack¬ 
age tours” with which site proprietors woo male 
visitors. 

Home is where the heart is 

Love City (www.lovecity.com) has Australian 
and New Zealand ads divided into six age 
groups, from 18-24 to 50+*, and proudly claims to 
contain an equal ratio of males to females. It's 


free to browse ads 
placed by other 
members, but it costs 
to send messages to 
them - credit cards 
are accepted. 

RSVP’s Aengus 
Mulcahy forthrightly 
warns you not to expect your compulsion to lead 
you to stunners, as they wouldn't need to use a 
service. There must be a lot of lonely, beautiful 
people out there; it may be fairer to say it's pride 
that makes them shun the singles sites. 

The last word goes to an experienced online 
dater we'll call Anna. When asked what inspired 
her to place an ad online, she told me she was 
bored with the social scene and wanted to try 
something new. 

Receiving photos from e-suitors wasn't a pri¬ 
ority for her - in the first instance, Anna would 
rather not. ”1 prefer to know what makes some¬ 
one tick.” She advises spending a lot of time 
chatting online first. "Become friends before you 
exchange photos or meet.” 

Her tips for women new to the online dating 
scene include meeting in an open place with lots 
of people around and having your own transport 
ready for a quick getaway - just in case your 
online Cary Grant turns out to be Freddie 
Krueger in real life. ■ 
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. lonely-heart-club. com 


Lonely Heart Club 


www. webpencnals. com 

US site with loti of Aussie memb era 

www.aciol.com 

Academic Companions International 


Online 


www.rsvp. 


romantics, webjump. com 

the Hopeful Romantics Matchmaking 

Service 

www. thecyberstation. com 
online dating with Net talk show host 


www. imagix. com. au/clubcfhearts/ 

www. soulmates, com. au 

www. visualcreations. com. au/perfect 


partners 


. twoscompany. com. au 


Sheldon Weisel 


.catch.com.au 


www. love-is. com. au/links. htm 
links to sites providing e-cards and 


.aljan.com. au/-tonyt 


. funtasticfriendships. com. au 


flowers 


classifieds, news. com. au/personals 
www. market, fairfax. com. au/personals/ 


www. romance, co. nz/Datipwm. htm 
dating and romance tips for women 
www. misslonelyhearts. com 
counselling from syndicated advice 
columnist Maureen Scurf ield 
www. electpress. com/loveandromance / 
resources and services to help you express 


.hotmail.com 


your love 


bachelcr.simplenet. com/bachelor, htm 


come.to/netlove/ 

questions and answers about Net 


it’s raining men 


www. match, com 
matchmaker, make me 
www.dbealone.com 
Don't Be Alone Services 


relationships 
















t'h^urahCC? 

I cav\ $V\ouo you 
a {king or f(A)o! 


# Medibank Private 

www.medibank.com.au/netguide 

n 2167 Medibank Private Limited ACN 080 890 259 


Now's the perfect time to be looking seriously at getting 
private health cover. Medibank Private has a range of covers 
to suit your lifestyle. Now let me tell you where to start 
looking: point your browser to the Medibank Private 
website, of course! 


Medibank Private's website is a practical and easy way to 
find out everything you need to know about private health 
cover. And talk about user friendly! Simply choose the 
tour guide most suited to your lifestyle (if you're single. 
I'll show you around), and you'll go straight to the 
information that's relevant to you. You'll also find the 
unique Coverchoice feature that takes you step-by-step 
through the process of selecting the health cover that 
suits you best. It couldn't be any easier! 


cruise on in to www.medibank.com.au/netguide 

and see for yourself... I'll be happy to show you around! 















Digital TV is just around the corner. Lounge lizards 

Louise Richardson & Wendy Levy 

discover who is struggling 
for the remote controls... 
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WEB TV 


A new entertainment era is coming and the buzzword is digital. 
Enthusiasts think the new TV system, which brings cinema- 
quality pictures, a big increase in the number of channels 


and interactivity, will be at the centre of enter¬ 
tainment in the house. In the future it may pro¬ 
vide an alternative way millions can access the 
Net or do interactive shopping. 

Digital TV converts pictures and sound into 
electronic streams, compresses them into easily 
transmitted 'packets' for transmission over sat¬ 
ellite or cable and then re-organises them back 
on a TV screen with the help of a box - the sort 
of thing many cable and satellite TV subscribers 
are already familiar with. Eventually stand-alone 
digital TV sets will be available. This means, be¬ 
fore too long, you'll be able to sit back on your 
couch and interact with TV programs and ads. 
You'll get up close and personal with the stars 
on Melrose Place by clicking through the show 
to its Web site and voicing an email into the re¬ 
mote. A freshly made pizza will be on its way in 
time for the Sunday night movie with just a few 
clicks from a Pizza Hut ad. 

In Australia digital television is just around the 
corner. The Television Broadcasting Services (Dig¬ 
ital Convergence) Act 1998 (www.dcita.gov.au/ 
digitaltv/) provides free-to-air broadcasters with 
spectrum to convert to digital in metropolitan ar¬ 
eas (Sydney, Melbourne, Brisbane, Adelaide and 
Perth) by 1 january 2001. Regional licences will go 
digital by 1 January 2004. 

According to the Minister for Communications, 
IT and the Arts Richard Alston spare spectrum not 
required in the conversion of broadcasters to dig¬ 
ital will be made available, on a competitive basis, 
for the provision of datacasting. 


"Digital television is a major change for the in¬ 
dustry and for consumers. Consumers will have ac¬ 
cess to high definition, wide screen television pro¬ 
grams, and other kinds of services, such as 
datacasting and multichannel services.” 

The fuss is thus 

What has the Internet and media groups really ex¬ 
cited is the provision that broadcasters may use 
any spare transmission capacity in their digital 
channels to transmit datacasting services and the 
"spare” datacasting spectrum. 

RM1T director of media and telecommunica¬ 
tions policy Professor Mark Armstrong says 
datacasting is a very significant development, but 
it came up almost by accident. 

"A year ago, it was just a footnote to TV policy, 
until people started realising the incredible 
power of combining TV, telephone and Internet. 
That’s why the major players like Fairfax (www. 
fairfax.com.au), Ozemail (www.ozemail.com 
.au) and News (www.news.com.au) are in¬ 
tensely interested." 

Armstrong believes the issue is bigger than just 
how the Net will change TV. At present, 99% of 
homes have at least one TV, 97% have a telephone, 
but only 18% have a home computer, he says. 

"One of the biggest obstacles is the sheer diffi¬ 
culty of asking people to spend a lot of money, 
make a revolutionary change and plug it all to¬ 
gether. It’s a big step for many households. TV 
doesn't have that problem - maybe it will be via 
set top box with one cord to plug in, or like Pay 
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WEB TV 


TV, someone will come 
round and connect you." 

Armstrong says in five 
years time we may cease 
to view the Internet as a 
separate phenomenon. 
"Don't assume you'll need a keyboard. The 
Internet will escape from the prison of the desktop 
and be wherever people need it. 

"Perhaps you'll look on the fridge door for the 
weather, on your mobile for basic information 
when travelling around and sit in your lounge 
room for fabulous Internet content which won't 
look any different from your TV program. 

"It could be ninemsn (www.ninemsn.com.au), 
Netscape (www.netscape.com) or Channel Nine - 
maybe you will click a logo on the bottom of your 
Channel Nine screen. Maybe there'll be a fourth 
generation mobile phone with a crisp colour screen 
people find agreeable for Internet access.” 

Armstrong says legislation passed by parliament 
leaves a number of practical issues to be resolved 
next year. "There is no useable definition of 



datacasting yet. The official version will decide how 
much is owned by newspapers, by TVs, by ISPs.” 

The players 

Statistics from Web companies such as www.consult 
(www.consult.com.au) say that Internet users are 
watching around 60% less television than they used 
to, but it’s not all-out panic just yet. 

Most TV companies are working furiously to¬ 
wards the changeover to digital spectrum in 
2001. In all cases there is increasing online con¬ 
tent development alongside the normal pro¬ 
gramming activities. 

Content from channel Nine is showing up in¬ 
creasingly at it’s online property, Ninemsn (www. 
ninemsn.com.au). Ninemsn managing director 
Steve Vamos says traffic to Web sites based 
around specific channel nine programs actually 
increases while those show's are airing, especially 
around live telecasts like cricket matches, and 
programs like 6ominutes (www.6ominutes. 
com.au) invite viewers to chat with guests from 
the show at the Web site after the show has aired 


Modern 6 [3 antes 


www.morcanbanks.com.au 


Global Human Resources 
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Build your 
cv online & apply! 


Let the Job Hound 
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on television."If the Web was that bad for televi¬ 
sion viewing why is everybody getting into it? I'm 
not a big believer in the theory that one media re¬ 
places another. The capacity for people to absorb 
media and communicate is 24-hours a day, seven 
days a week.” Vamos says digital television won't 
necessarily change the way content is delivered. 
"Most Web content can adapt, you don't have to 
do anything too drastic." 

The Seven Network (www.seven.net.au) has 
recently redeveloped its Web site to better tar¬ 
get its audiences. Network spokesman Fiona 
Hammon says a team has been set up to investi¬ 
gate and plan for digital television and 
datacasting options. Seven has been offering 
teletext services since 1980, which is a similar 
concept to datacasting. While teletext doesn't 
offer interactive services, the ability to receive 
TV listings, news and weather in a text format 
through a television isn't a new concept. 

Network Ten’s (www.ten.com.au) Web site 
went live in April, offering trivia quizzes and email 
services alongside the standard TV guides. Chief ex¬ 
ecutive office John McAlpine says the site gives the 
Network another medium to inform and entertain 
its audience. "The synergy between TEN'S viewing 
audience and the Australian Internet audience will 
be one of its major strengths.” Network Ten is aim¬ 
ing at the 16 to 39 age bracket. SBS is also online at 
www.sbs.com.au. 



ABC (www.abc.net.au) TV network presenta¬ 
tion manager Mark Nealon says the ABC’s strength 
is on its range of services. "We've got radio, TV and 
Online in our stable. Our strength is our range of 
services, particularly based around news and cur¬ 
rent affairs, and our archive.” 

In the future, the ABC might send a camera crew for 
a news broadcast, which would then be converted to 
video for online or datacast. "Market forces will drive 
what is available and the cost of services. We're ac¬ 
tively pursuing all of the possibilities.” 

Nealon said the most basic method of 
datacasting is supertext for hearing impaired 
people. New services could include stock quotes 
or a news ticker tape service. 

"The general consensus is a package of a whole 
range of information to augment or supplement 
existing services. It could be Internet type con¬ 
tent or specific to TV broadcasts." 

If the ABC starts providing a service, they will be 
committed to the product. "Once you start serving 
something up, you have to keep it up and continue to 
improve. Once you jump on the bus, you can't get off." 

On the ABC's regional focus: "We've got a strong fo¬ 
cus on the possibilities for rural areas—we need to 
ensure the bush doesn’t get marginalised.” 

For example, the multimedia unit is taking part 
in a community Internet project in Victoria. Infor¬ 
mation about local events, council matters etc is 
being put onto Web sites through ABC Online. 



C 136 134 


buying a new or used car? 
financing or refinancing? 
we'll earn your business 
www.nationall.net 
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WEB TV 


It is TV, but not as we know it 


dicitaltv and datacasting can easily be confused 
with WebTV, or what has become known as Interac¬ 
tive TV. The concepts aTe very similar, the difference 
is in the delivery. 

WebTV involves black box technology. Basically 
this is a cut down PC that uses your television set 
as a monitor and includes some nifty software to 
provide pictures inside pictures. Internet access is 
through amodem -you dial in as you would on a 
computer, send Web page requests to the server 
over the phone line, and data is sent to your set 
over the phone line. 

"In the future, this may be extendable across 
all ABC regional offices around Australia, so we 
can maximise contact in rural areas.” 

The Internet on telly? 

Datacasting and digital television are the buzz at 
the moment, yet no-one seems to have a defini¬ 
tive idea of the sort of content that will be deliv¬ 
ered in this way. 

Consider the way you watch television and the 
way you use the Internet. While watching TV 
you're generally a few metres away from the 
screen, maybe lying down with your feet up - not 
a position conducive to reading, concentrating 
and typing. While using the Internet you’re likely 
to be sitting at a desk, hands on the keyboard or 
mouse, feet on the floor. And you're close enough 
to the monitor to read small text. Try reading iopt 
characters from three metres away - not good. 

Initial applications are likely to involve e-com- 
merce and enhanced advertising. Imagine watch¬ 
ing the cricket and being able to purchase tickets 


Datacasting differs in that content can be 
pushed to youT TV set using the same spectrum 
the TV channel operates over. Specific requests for 
pages are sent up oveT a phone line, but it is likely 
that set content, such as TV listings, movie reviews, 
weather and news services will be ''beamed” di¬ 
rectly to your set. 

Telstra is currently running an internal trail of an 
Interactive TV model, although no decision has 
been made on whether this will become a com¬ 
mercial service. Internet services business develop¬ 
ment manager Richard Noonan says the next 
stage will be to look at doing a pilot of the service. 

to the next match instantly, perhaps with a spe¬ 
cial discount if you "click" now. Maybe you see an 
advertisement for cheap vehicle insurance and 
can click through to the advertisers Web site to 
register for more information. 

Email, games, live international events and chat 
applications are also likely applications, but re¬ 
searching your family tree or reading the New 
York Times online are still likely to be done using 
a PC or Mac and a dialup connection. 

In the future we may have the choice of watch¬ 
ing thousands of channels from all over the world 
both via a TV set and over the Internet. Already a 
Kansas TV station (www.kctu.com) transmits live 
24-hours-a-day online and a New Zealand com¬ 
pany ITVideoV broadcasts a weekly Internet show 
at www.nznetnews.co.nz. Local radio is even 
broadcasting live video to the Web. Check out 
Doug Mulrays 2WS show at www.mulrayfm. 
com.au. Today's media moguls are sizing up the 
new digital age and working out how to be a part 
of it. The race is on. ■ 
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While it doesn’t fall into a true datacasting defini¬ 
tion it is one of the simplest formats for delivering 
the Internet to atelevision set. 

The Interactive TV model will have some 
synergies with basic datacasting and could already 
be used in conjunction with data sent using the 
vertical blanking interval, or spare space in the cur¬ 
rent signal. Say a URL is broadcast alongside and 
advertisement or TV program. Using the Interac¬ 
tive system users could “dick” the URL (which 
would appear as a watermark similar to Network 
Seven’s watermark), which would take them to a 
Web site relating to the show or advertisement. 


I get excited by 

free real-time 
ASX share /£* 
prices, tfr 

Until recently the only way to get live share prices on the Internet was on finance 
sites. Well, not any more. With Excite Australia you can personalise your home page with 
your own share portfolio, access live share prices, company profiles, historical charts, 
symbol look up, and best of all it’s free. 


www.eXcite.com.au 
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STORAGE 


SOLUTIONS 


Filling up your hard drive is# fact of life, 
but new technologies like DVD 
promise never endirfg storage options. 

David Lin and Loui^^Kardson 
Shoe-boxes 


look at the virtual 


for storing junk you can’t lr 


SHOEBOX 


40 








STORAGE £f DVD 


Storage for your computer is just like RAM or bandwidth — I 
you can never have enough of it. Once upon a time a PC 
could make do with floppy drives for that little bit extra. 


In those days hard disks came in unbelievably 
opulent capacities of 10 or 20 Mb. 

Nowadays, 4 Gb is the minimum to expect in 
mass storage. When you consider Netscape Com¬ 
municator 4.6 is a 20 Mb download you get an in¬ 
dication of just how far PC storage has progressed 
in capacity, how data and applications have 
grown in size exponentially and will continue to. 

But choices aren't limited to hard and floppy 
disk media. Some exciting new technologies are 
cooking and making their presence felt with 
products that will turn your head around. 

I want my DVD 

Short for Digital Versatile Disc (not Digital Video Disc 
as commonly touted), DVD is the most exciting of the 
new media. A lot has been promised from the new 
technology and no doubt this will reach fruition. 

But there is also quite a deal of uncertainty 
over its direction. The DVD format is split into 
four categories — DVD-ROM, the permanent 
storage standard favoured for audio and video 
distribution; DVD-RAM , the infinitely re¬ 
writable standard which until recently has re¬ 
quired using a cartridge system for data writing; 
and the alternatives DVD ♦ RW and DVD - RW, 
two separate standards for rewriting DVD which 
are close to converging. 

Physically the CD and DVD are the same 5 1/4 
inches diameter platter and are digital mediums 
relying on a laser housed in the drive to read the 
microscopic pits and dents in the surface of the 
disc and translate these to the output device. 


These devices can range from computers to games 
consoles or audio systems. For the traditional 
computer user the leap from CD to DVD is trans¬ 
lated as an increase in the read-only storage ca¬ 
pacity from 640 Mb to 5 Gb depending on the re¬ 
cording and manufacturing technique used. 

For the set-top box DVD appliance now show¬ 
ing up on your whitegoods retail shelves, that 
translates to being able to fit 72 minutes of 
stereo music or four feature length movies onto 
a single disk — not only do you get a truer image 
quality than from a VFIS tape but the quality 
does not deteriorate after replaying the movie. 
Oh, and the audio is thrown into the standard at, 
dare we say, CD-quality! 

The crucial element for the DVD revolution to 
really take off is applications - not just any ap¬ 
plication, but the killer application. Software ti¬ 
tles are trickling through slowly. On the enter¬ 
tainment side restrictive regional rules for play¬ 
ing movies are slowing international acceptance. 

Kodak digital and applied imagine marketing 
manager Rowan Lawson has been watching DVD 
development over the past few years with inter¬ 
est. "The holdup is on the standards issue," says 
Lawson. "Many of the problems stem from how 
to protect copyright, and one of the solutions - 
regionalisation - is one of the main issues caus¬ 
ing some of the delays." 





Compatibility 

One of the most important aspects for the future 
of DVD, and one of the reasons it is most likely 
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STORAGE & DVD 


[ to gain critical mass, is the fact it is compatibly 
with CD-ROM technology. 

Like ol' man river, CD-ROM just keeps on roll- 
! ing along. One area where CD technology is still 
gaining rapid acceptance is in the CD-R (record¬ 
able) and CD-RW (rewritable) varieties of prod¬ 
uct. The capabilities have been recognised for a 
I while but we are starting to see the application 
of these capabilities reach fruition as costs of 
! the hardware and media lower to around $500 
| for an internal drive and around $2 for a blank 
recordable disk. Rewritable media is still pro¬ 
hibitive at $20 per blank CD. 

There are some morality issues with fears of out¬ 
right software and audio CD pirating but the tech¬ 
nology is overwhelmingly compelling for the desk¬ 
top user in terms of compatibility as an archiving 
medium or means of bulk distribution of files, pho- 
tographs and applications, audio - you name it. 

According to Lawson, in the immediate future the 
storage medium of choice will be a combination of 
CD and DVD. "DVD will become a mainstream prod¬ 
uct at some point, but not while we're still haggling 
I with standards and have issues not being resolved to 
allow it to open into the broader user market.” 

Alternatives 

Shiny platters and laser lights aren't the only op¬ 
tions. There are many other removable storage 
options for the home user. These removal de¬ 
vices typically come in a cartridge format and 
have descended from the venerable floppy disk. 

| Influential, in that everyone has realised that 
1 the floppy had become inadequate 10 years ago 
I but to this day there is not one single dominant 
successor technology. 

The most influential player is Iomega (www. 
iomega.com) with its swish marketing, attractive 



packaging and a product portfolio, which starts 
at 100 Mb with the classic Zip drive, followed by 
the 250 Mb variety. The Zip drives come in a va¬ 
riety of models and configurations, including the 
new USB making it applicable to the floppy-less 
iMac. Iomega follow up with the Jaz, which also 
comes in internal and external varieties in 1 or 2 
Gb capacities. 

Both Zip and Jaz are proprietary meaning they 
are incompatible with other media. Not so the 
LS-120 or SuperDisk drive peddled by a number 
of vendors including Compaq and Imation. The 
SuperDisk is a direct replacement for the 3.5 inch 
floppy drive in accommodating both the 120 Mb 
SuperDisk and the traditional floppy disk media. 
The SuperDisk hardware comes in internal and 
external varieties including USB. The pricing is 
reasonable when you consider the backward 
compatibility with floppy disks but the technol¬ 
ogy suffers from poor user acceptance. 

A new contender in the storage market is the 
Castlewood Orb drive, which employs MR head 
technology and goes head to head with Iomega’s 
Jaz 2 GB variety. The performance is very much 
like a traditional hard disk and it comes in a va¬ 
riety of models including internal and external. 

Sony have put their considerable muscle be¬ 
hind their new 120 Mb HiFD super-floppy drive, 
due for release in September. Like the LS-120, it 
offers a familiar format for floppy disk owners. 
One of its major benefits will be the backward 
compatibility with 1.44 MB floppy disks. 

The jury is still out on this one. The Zip owns 
the 100 Mb market space so the big question is 
whether Sony can compete and gain the market 
share to wrest domination from Iomega or 
whether it follows the path of the LS-120 and 
linger in obscurity. 
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Kodak 4802IDE CD-R/RW Writer 
OOOO 

RRP less thon $600 

Distributor Kodak 

1800 674 831 www.kodak.com.au 

STORAGE SPACE 6 50Mb (CD) 

A bit more practical in solving storage problems, the Kodak 
CD-R/RW is a great option until standards are resolved 
with DVD rewritable technology. The drive offers 8x speed 
playback and 4* speed recording. It’s backward compat¬ 
ible, meaning you can use standard CDs in the drive and 
comes complete with great recording software to make the 
whole job a piece of cake. 


DVD-ROM 



Sony 6xDVD-ROM Upgrade Kit 
OOO 
RRP $599 

Distributor Sony Australia 

02 9887 6666 www.sony.com.au ,M 

STORAGE SPACE n/a (DVD + RW will offer 3Gb) 

In terms of a storage option the Sony DVD-ROM kit is a 
bit of a misnomer. Not much change of storing anything 
with this baby, but a great time was had watching DVD 
movies. Nevertheless, this is the beginning of the game 
and much is promised for writable and re-writable DVD 
products. The model we tested was a 5X speed DVD, 32X 
speed CD reader, however a 6x speed DVD, 32X speed 
CD reader will replace this model by time of print. Sony 
will also ship a DVD+RW drive in September. 


DVD Digital Versatile Disk. A CD 
like technology that can store up 
to 5 Cb of data. 

DVD-ROM ROM stands for read 
only memory. This means once the 
information is placed on the disk 
it can only be read, not written 
over or added to. 


access memory. This means infor¬ 
mation can be written and rewrit¬ 
ten to the disk many times, simi¬ 
lar to saving information on your 
hard drive. 

DVD -RW/ + RW RW stands for 
rewritable. These are two differ¬ 
ent standards for writing and re¬ 
writing DVD disks. 

BANDWIDTH used to refer to the 
speed with which data is sent 
over a network such as the 
Internet. The higher the band¬ 
width, the faster the speed. 

BYTE Binary Digit Eight. This is a 
unit of information consisting of 
8 bits. Each byte represents a char¬ 
acter, letter or symbol. For exam¬ 
ple, the letter A would be repre¬ 
sented by a sequence of eight 
ones and zeros —11000601. 

Mb (megabyte) In computing 
terms mega refers to about 1 mil¬ 
lion bytes (actually it's 1,048,576). 

Gb (gigabyte) In computing terms 


giga refers to about 1 bi 
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REMOVABLE STORAGE 


Jaz 

ooooo 

RRP $999 (external) 

$849 (internal) 

Distributor Iomega 

02 9925 7700 www.iomega.com 

STORAGE SPACE 2 Gb 

The grown-up option from the Iomega range, 
the Jaz drive offers storage space to die for. 

The drives are becoming more common, so use 
as a data sharing device is increasing, but this 
is also a great option for personal storage and 
backup. The ioms seek time (searching for in¬ 
formation on the disk) is super fast — almost 
fast enough to run software programs from. 


RRP $449 (external) 

Bits 

2 9279 2420 www.castlewood.com 
rORAGE SPACE 2.2 Gb 

relative newcomer to the removable stor¬ 
age game, the ORB takes on its competitors 
with style. It's slightly larger than the Jaz for 
storage space and has comparable seek times. 
Like the Iomega range, ORB's only pitfall will 
be compatibility with other systems for shar¬ 
ing information, though as a personal storage 
and backup system it’s ideal. • 
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camera. No cables, no interfaces, no drivers. Simply 
pop the floppy into a PC and marvel at the SXGA 
1.3 million Megapixel resolution". Sony Digital Mavica 
even lets you capture up to 60 seconds of full-motion 
video and sound*. With 8x optical zoom", built-in 
flash, auto focus and Stamina InfoLfthium nechargable 
battery Mavica makes choosing a digital camera easy. 
For more information visit www.sony.com.au It’s a Sony. 
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Here begins a six part epic journey 
on the road to building your own Web site. 
Louise Richardson will be your guide. 


SITE SERIES 1 


Whether you're a company or a home user building a per¬ 
sonal brag sheet, building a great Web site will take some 
time and some planning. So that’s where we're starting. 


How to plan for the development of your Web 
site. This is about the most important thing you 
will do. It's fine to know you want a site and great 
to have an idea of what it will look like, but before 
you begin you need to get a few things in place. 

STEP i Give someone the job 

Perhaps the most important thing is assigning 
responsibility of the site development and ongo¬ 
ing maintenance to one person or a team. Push¬ 
ing the project along through all the hurdles 
(and there will be hurdles) is very important. 

Also make sure you don’t fall into the trap of 
creating the site and thinking the project is over. 
The key to a successful site is ongoing develop¬ 
ment. If you're planning to attract users to your 
products or services you need to give them a 
reason to keep coming back to the site. How do 
you do this? Give someone the job of updating 
the information on the site daily. Also make sure 
this person is responding to feedback from the 
site. Nothing is more damaging than a site that is 
unresponsive - it's like the never ending calling 
queue, and is not what the Web is all about. 

STEP 2 Thinking 

This is where the research comes in. Many busi¬ 
nesses have rushed into development without a 
clear idea of what they want to achieve by going 
online. You’ll need to ask yourself some questions: 

Who are your customers and do they 
have access to the Internet? 


It's all very well to have a Web site, but is your cus¬ 
tomer base Web savvy enough to use it? Research 
your customers and find out what they expect from 
your Web site and if they will use it. Ask them what 
they think of other online services they use - what 
they don't like and what they do, the things they 
find useful and the sort of information they'd like 
to see included. This will give you a good starting 
ground for the content to include on the site and 
may save you from some pitfalls. 

It’s also important to look at other audiences you 
may attract by being online. Your site isn’t con¬ 
strained by business hours or geography. Can your 
systems cope with an international audience? 

What do you want to achieve 
by having a site? 

Will you use it to sell products or services or is it 
an information brochure? If you're selling online 
you'll need to consider security for online trans¬ 
actions, linking it to your inventory database 
and responsive feedback and inquiry services. 

The biggest mistake you can make is to develop 
a site without a clear idea of what you want to 
achieve. Some raving motivator once said if you 
don’t have goals you won’t know if you achieve 
them. It's no good promoting Australian wool for 
jumpers if you end up with ioo orders for an Aus¬ 
tralian jersey and no-one to knit them. 

Where will the content come from? 

What information are you going to launch the site 
with? It’s important to have product descriptions as 
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well as information about the company. It is vital you 


provide a feedback method, both by email to some¬ 
one who will respond and telephone, and fax and 
mailing information for the timid Internet users. 

Forgive me for repeating myself, but regular up¬ 
dates are also important. If your customers keep 
seeing the same old content they’re unlikely to 
come back for more. Make sure new products are 
featured on the site and think about offering spe¬ 
cial discounts and promotions for online buyers. 

What do you expect the site to become? 

This may be about community building. Do you 
want to develop loyalty schemes on your site? 
Mailing lists and discussion forums are good meth¬ 
ods for doing this, but have a clear idea of how they 
will work and the content you will use. A mailing 
list is great if you are offering something of value - 
if you just intend to use it for spam mail (junk ad¬ 
vertising emails) then the warm-fuzzy community 
feeling you try to create won't eventuate. 

How will you assess your site's success? 

Check out reporting information from your site. 
What statistics about the users do you expect to re¬ 
ceive? Also build in a strategy to assess your site 
after completion. There’s nothing like user feed¬ 
back to show you where you went wrong. 


How do others do it? 

Here’s your license to go surfing for a day. Look 
around the Web and see how other Web sites dis¬ 
play and order their content. Check out your com¬ 
petitors and see what they offer online. Also take a 
look overseas and see how other similar businesses 
do it. Don’t be shy about contacting them and ask¬ 
ing about their online strategy and the problems 
they've faced. If they’re not chasing your market 
they’ll probably be pleased to give you some point¬ 
ers - you’ll learn more from this in the short term 
than by a lengthy process of trial and error. 

STEP 3 Content 

The Internet is basically a very untidy system. It’s 
made up of millions of individual pages and the only 
thing that ties them together are the links between 
them. Before you develop your site it’s important to 
get down on paper the content you intend to display 
and how visitors will navigate around it. 

Story Boards 

Not just for movies, story boards are a great tool 
for getting a good picture of how your site will 
look and how the content will be displayed. This 
is also useful if you decide to provide a site map 
on your site (See above, left). These are great tools 
and make navigation really simple. 

Draw it, starting with the front page of the site with 
branches off to the main sections and from there to 
the content within those sections. 

Content priorities 

When users come to your site what will they expect 
to find? If you don’t know, ask them and make this 
a priority when developing the order of content on 
your front page content and navigation tools. 

Work out exactly what content will go on each 
page and get it ready before you start thinking 
about the design. 






Group your information 

Try and divide the content for your site into cat¬ 
egories and sub categories. Many business sites 
will slice their information into news, products, 
solutions, buy online and about the company. 
These can link to each other from within the 
categories, but make sure there is some clear 
order to your content. Work through the links 
carefully and make sure there are obvious 
routes through your site. If someone is looking 
through your products and decides to buy some¬ 
thing, make it easy for them to go straight to 
your secure shopping area. 

Click gratification 

Don’t hide your content under masses of rubbish. A 
good rule of thumb is to make information a mini¬ 
mum of three clicks away. If users have to click 
through multiple screens to see a picture of a prod¬ 
uct they’re likely to lose interest. 

Expansion 

Think about future expansion. How difficult will 
it be to expand your menu's and add more con¬ 
tent to your site? 

STEP 4 Navigation 

Make getting around your site an easy exercise by 
providing an index bar on every page that links to 
each main section. The minimum you should pro¬ 
vide is text links along the bottom of each page. 
Make sure you also have a link to the front page of 
the site on every page. There’s nothing worse than 
getting lost and not being able to find your way 
back to the beginning. If you’re using an index sys¬ 
tem that appears on every page consider providing 
a "you are here” indication by highlighting the sec¬ 
tion of the site the user is in on different pages. 

It's also a good idea to offer more than one navi¬ 
gation option and you will need to think about how 



these will be implemented before you start design¬ 
ing. Putting a company logo or icon on every page 
that links back to the beginning page is a good 
method of making sure no-one gets stuck in your 
site. You may also consider using frames so your 
navigation menu appears on every page. Even if 
you do this it is important to have links to the main 
pages at the bottom of each screen - not every 
browser supports frames. 

Use consistent naming conventions for pages in 
your site. For example, the daily news on NetGuide'i 
Web site goes into a folder on our server called 
/news/. Each archived news story goes into a folder 
determined by the year and date of the story - for ex¬ 
ample, the news for 14 July will be found at /news/ 

1999/7/14-html. Using a consistent naming system for 
pages will make navigation of the site easier. 

When you're choosing your images make sure 
you choose relevant icons. It may seem cliche, but 
nothing denotes the idea of sending email better 
than the simple icon of a mailbox. Using text links 
within the content is also a good form of naviga¬ 
tion. If you’re giving brief product descriptions, use 
the text to link to more detail on various features, 
but make sure these links convey what readers will 
expect to find when they click through. 

STEP 5 Get it together 

Once the hard part is over, the thinking part, it’s im¬ 
portant to get all your content together ready for the 
design process. Have all the text and images together 
and a good drawing of how your site will look and how 
it will link together before you start coding the HTML - 
the Web design is the easy part and having the content 
ready will make it a much faster process. ■ 
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Helen Bradlev 


Helen Bradley explains \ 
the more advanced features \ 
of Microsoft’s latest \ 

FrontPage x 

design package i NJH 


Last month you saw the new look FrontPage and followed the 
steps for creating a simple Web site based on one of the 
templates built into the program. Following that tutorial you 


should have a simple Web site of four pages with 
some text pictures and links to other sites. 

Now it’s time for a more detailed look at some of 
the more advanced features of FrontPage. 

Working with themes 

Your site can be improved very quickly if you apply 
one of FrontPage’s built in themes to it. A theme is a 
collection of related elements, background, text col¬ 
our and buttons that have been designed to compli¬ 
ment each other. You can apply a theme to one or all 
the pages of your site. Most people choose to apply it 
to all pages to make it easier to appear consistent. To 
apply a theme, select Format, Theme and from the 
Themes list select one which appeals to you and 


which suits the purpose of your page. Then choose 

the 'Apply Theme to: All pages' button and click OK. | 

(See figure i, page 53). 

You can also now edit themes from within 
FrontPage by selecting Format, Themes and 
choosing the Modify button. 

Shared borders and navigation 

The navigation bars are shared across all the pages 
in your Web site and you can alter their properties 
by altering them on any one page on your site. For 
convenience, open the homepage (index.htm) in 
the editing window. To do this, make sure the 
Folder list is visible (View, Folder List) and double 
click the file 'index.htm'. 








/ 


Double click in the area at the top of the page 
I where it says 'Edit the properties for this Naviga- 
1 tion Bar to display hyperlinks here’. This opens 
j the Navigation Bar Properties dialog. Currently 
there are no buttons displaying in this area on the 
home page because it is set to display only pages 
at the 'Same level’ - and there aren't any pages at 
the same level as the homepage. To add buttons 
to your home page you’ll alter these settings by 
selecting the 'Child level’ option and deselect the 
j Home Page and Parent Page checkboxes, before 
I clicking Ok. (See figure 2, page 54). This displays 
I buttons on the home page (and every other page) 
j for all the pages that are in the level immediately 
I under the current page. 

If you double click in the left border of the 
e you’ll see that it’s set to display Child level 
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Heading 1 Style 
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FrontPage’s Themes make 

short work of creating a neat and 

attractive Web site. 


pages. We’ll alter this to display pages at the 
same level, so select the 'Same level’ button and 
choose the Home Page checkbox and click OK. 
This removes any redundancy and improves the 
look of our home page. 

Adding pages 

Now the navigation bars have been altered, add 
two new pages to your site so you have two new 
pages of photos for the photo album. To do this, 
select Navigation in the left column and click 
Photo Album in the right window to select it. 
Now choose File, New, Page and a new page will 
appear as a 'child' of the photo album page. Re¬ 
peat the process to add another page. These 
pages are named New Page 1 and New Page 2 so 
they'll need to be renamed. To do this, click on 
the page itself then wait a second and click on 
the file name so it's selected and type over it 
calling the pages Season 1998 and Season 1999. 
This changes the page title but not the file name 
so, to alter the file name, right click each file in 
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turn in the Folder list, select Rename and re¬ 
name the files season1998.htm and 
season1999.htm so they'll be easier to recognise. 
(See figure 3, below) 

Then Double click on the Photo Album page and 
you’ll see the buttons at the top of the page indicat¬ 
ing there are pages below that page in the hierarchy. 

Making thumbnails 

You'll find that it makes good sense to add a 
thumbnail of an image on your Web page and al¬ 
low your visitor the choice of selecting it to view 
a larger and more detailed version of the image. 
This way your pages will load faster and your 
visitors won't be waiting for images they weren't 
interested in. FrontPage will create thumbnails 
for you automatically and also creates the link 
to the full size version of the image. 

To create a thumbnail, select the Season 1998 
page and add a photo to it by selecting Insert, Pic¬ 
ture, From File and locate an image on your com¬ 
puter. Before you create the thumbnail check to see 
that its default properties suit your needs by select¬ 
ing Tools, Page Options and clicking on the 


AutoThumbnail tab. You may want to change the 
dimensions for the thumbnail and you’ll probably 
want to remove the blue border from around it as 
they can look fairly ugly. Decreasing the border 
width to 0 removes the border and you may select 
the Beveled edge checkbox to add an interesting 
effect to the image. Click Ok to return to your page. 
Then select the image and from the Picture toolbar 
select the Auto Thumbnail button. If the Picture 
toolbar isn't visible, display it by choosing View, 
Toolbars, Picture. The image will be replaced on the 
page by the thumbnail, which is hyperlinked to the 
original picture so when your visitor clicks the 
thumbnail, the image will download. 

Save your file now and you'll see that you still 
have the original picture and a thumbnail image 
with the same name but with the addition of 
Ismail’. Select Ok to save both the files. You must 
make sure when you are uploading your site that 
you upload both images. 


Link mania 

In last month’s column the links you created 



rename them to something more eas¬ 
ily recognised. 
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were fairly simple and you haven't yet added an 
email link to your page so your visitors can 
email you by simply clicking the link. To add an 


email link, open the page you wish to add the 
link to and click where the link will go. Select In¬ 
sert, Hyperlink and opposite the URL text area 
click the button that resembles an envelope. In 
the Create E-mail Hyperlink box, which appears 
on the screen, type your email address and click 
Ok and Ok again. (See figure 4, left). 

You can also attach hyperlinks to images so select 
Insert, Picture, Clip Art and locate an image of an en¬ 
velope in your Clip Art collection. Select the image 
and choose Insert, Hyperlink and then repeat the 
process of adding your email address. When you in¬ 
sert an image like this, you may find it's too large and 
you need to size it down. Remember to select the 
Resample button on the Picture toolbar when you do 
this to reduce the file size. You may also find that the 



I get excited now there’s 

a website 
that knows 
I’m Australian. 


Welcome to Excite Australia. Excite is packed with local content. All the news that’s 
relevant to you, including Australian sports news, your personalisable share portfolio and 
free live ASX share prices. Want to know what is on at the nearest cinema? What’s on the 
telly tonight? Only Excite is going to give you the information that you’ve been looking for. 

www.eXcite.com.au 

Excite Australia. We’re turning the Web into your Web. 
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image has a border (usually a white area) around 
it that blocks out the background of your Web 
page underneath. You can make the border 
transparent if you select the Set Transparent 
Color button on the Picture toolbar and click on 
the border you want to remove. You can only re¬ 
move one colour this way but that's usually 
enough. 





Super server extensions 

If your Web server has the Frontpage Server Ex¬ 
tensions installed you can add features like a ) 
search page and a Web counter to your site. To 
add a counter to your homepage, place the cur¬ 
sor where the counter will go and select Insert, 
Component, Hit Counter. Choose the counter 
style and click Ok. (See figure 5, left). Now your 
Web page will display the number of visitors 
who have viewed it. 

To add a search page to your site have the 
Homepage open on the screen and select File, 

New, Page and click on the General tab. Select 
the Search Page option and click OK. (See figure 
6, below). Choose File, Save and call the page 
search.htm before clicking Save to save it with 
the remaining files on the site. Click the Naviga¬ 
tion button on the left of the screen and then 
from the Folder List. Following this, click and 
drag the file search.htm into position under your 
homepage on a level with the other pages. 

Choose the page and then select its title and re¬ 
place it with the word 'Search'. The search tem¬ 
plate creates a fully functional search form to 
help your visitors find information. < 

More goodies 

FrontPage is a powerful graphic user interface 
(GUI) Web site creation tool. You'll find plenty of 
good information in the Help screens and check 
out Microsoft's Web site (www.microsoft.com/ 
frontpage/)for a variety of FrontPage resources. 

If your Internet Service Provider doesn’t offer | 
free Web site hosting you can apply for and get 
free hosting services within minutes from a 
number of organisations, including Tripod 
(www.tripod.com) and Geocities (www. 
geocities.com) S 
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stay online and click straight through to Ticketmaster.com.au where you can jump 
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SETTING UP 


YOU HAVE JUST STARTED on the Net and you want 
to know how to set up your browser to get the most 
out of your time online. There are two main brows¬ 
ers to hit the market today are Netscape Communi¬ 
cator 4.51 and Internet Explorer 5.0 (IE). Both manage 
their preferences quite differently, so we shall ex¬ 
plain the options in both browsers. 

Firstly, here are some basic definitions to ensure 
you know what you are affecting when you change 
the settings; 

Home page is the page accessed by clicking the 
Home icon and can be set up to display when you 
first start your browser. A home page can be any 
page you want to access quickly and easily. 

Cache is a storehouse of graphics and other 
download intensive files that are kept on your hard 
drive rather than downloading from scratch each 
time you access a page. This saves you time for 
pages you visit often. 

Browser history is a record of your travels across 
the Internet. It is useful for finding that site you vis¬ 
ited a couple of days ago but forgot to bookmark. 
Security options set up that thin but vital layer of 


NtT» 

YOUR BROWSER 

Martin Davies examines 
the options for fine-tuning 
your Internet browser. 


protection between your hard drive and the Internet. 
Language options let you decide the order in 
which languages are used to view Web pages that 
have multiple language support. 

Many of the sites you access will use their own 
fonts so both browsers give you the chance to de¬ 
cide whether to use a site's font or use your default 
font. This can save you time on the Net when you 
access pages, which use fancy fonts that take for¬ 
ever to display. Many sites will also use their own 
colours, especially for distinguishing between 
unvisited and visited sites. You can set up default 
colours for displaying pages in both browsers. 

IE 5.0 

To access your browser setup options in Internet 
Explorer 5 click the Tools’ option on the menu bar 
and select 'Internet Options’. These are the 
Internet options displayed: 

General This where you set up your homepage, 
and your cache and history options as well as es¬ 
tablishing your language, colour and font settings. 
The’ Accessibility’ option also gives you control 
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over the fonts and 
style pages used 
when pages are 
loaded. IE refers to 
its cache as Tempo¬ 
rary Internet Files so 
click this button to 
access your cache 
settings. 

Security Here you’ll find the tools for protect¬ 
ing your hard drive while you browse. You can 
assign levels of security to particular sites and to 
categories of sites. 

Content The 'Content' option lets you set up 
your identity and any restrictions upon Net us¬ 
age (such as parental locks) which you want 


placed on the browser. This is important for pre¬ 
venting children from accessing inappropriate 
sites and for securing your use of credit cards on 
the Internet. 

Connections This is where you set up the details 
of your Internet Service Provider (ISP) and your 
gateway to the Net. This is usually set up auto¬ 
matically by your service provider from your start 
up disk and you should be careful about tamper¬ 
ing with these settings. 

Programs You use this option to decide which pro¬ 
grams are used for various Internet functions such 
as email management and newsgroup browsing. 
Advanced The 'Advanced Settings' are reason¬ 
ably clear and intuitive. You should still beware, 
however, of fiddling with anything unless you 



I get excited because 


I’ll never miss 
the latest 
releases at 


cinema. 


There’s nothing worse than trying to find out what s on at your local cinema, 
you can’t find the newspaper and when you ring up you find yourself talking to a 
computer. So why not personalise your Excite Australia home page with the movie 
listings for your local cinemas. That way you’ll never miss a great movie again. 

www.eXcite.com.au 

Excite Australia. We re turning the Web into your Web. 
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are sure that you know what it does. The main 
thing you would use these options for, as a be¬ 
ginner, is to configure the way your browser 
handles multimedia and Java scripts. 

Netscape Communicator 4.51 

To set up your browser options in Netscape 
Communicator 4.51 click the 'Edit' option on the 
menu bar and select 'Preferences'. 

Appearance You use the Appearance options to cus¬ 
tomise how Communicator looks as you run it. This is 
where you decide which fonts and colours Communi¬ 
cator uses by default and which program in the Com¬ 
municator suite is launched when you first start. 
Navigator The Navigator section is for setting up 
how the browser works as you surf the Net. It is 
where you configure your homepage and start 
page settings and where you control your browser 
history. It also gives you access to 'Language', 
'Applications' and 'Smart Browser' options. Smart 
Browsing is a feature unique to Communicator. It 
is great for giving you information on related top¬ 
ics as you browse and search the Web. 

Languages Lets you decide the order in which 
particular languages are used to view Web pages 
that have multiple language support. The 'Appli¬ 
cations' option is where you set up the applica¬ 
tions that are used to open files online. 

Offline The offline section of the Communicator 
preferences 
is for setting 
up how your 
browser co¬ 
ordinates 
between 
your offline 
viewing ses¬ 
sions and 




your online browsing sessions. This means that 
when you view files or write emails in an offline 
session, Communicator knows what to update < 
next time you go online. 

Advanced This section is used to configure ad¬ 
vanced but fundamental Communicator functions. 

You can choose to enable or disable the load¬ 
ing of graphics, style sheets and Java scripts all 
of which make the pages you are browsing more 
interesting but also slower to load. 

You can also decide how your system handles 
cookies. These are small bits of information that 
Web sites copy to your hard disk so you can be 
identified the next time you log into a page. 

They can be useful but they can also be a pain in I 
the neck and can even transport viruses. 

The advanced section of preferences is also 
where you set up your 'Cache', 'Proxy' and 
'Smart Update' options. Communicator uses a set I 
file size for managing its cache so you can 
configure that here or simply clear it back to 
zero. Your 'Proxy' settings are vital to the proper I 
function of your Internet connection. Do not 
tamper with these unless you are confident 
about what you are doing. The 'Smart Update’ I 
option keeps a record of the software versions 
you download and automatically update your 
system when new versions are released. 

Security Your security options in Communicator 
are not accessed through the ’Preferences' 
menu. To access your security options click the' 
Security’ icon on the Communicator toolbar. 

Well, that's certainly enough to help you fine- 
tune your browsing on the Net. It’s good to ex¬ 
periment with some of these settings to learn 
more about your browser. You should clear your 
cache/Internet Files every so often to ensure 
you're not wasting space on your machine. ■ 
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The New JOBNET 


JOBNET have just revealed their newly erected website. 
It's fresher than anything you've already seen! 


• Over 17,000 IT jobs 
from 300+ agencies 

• New intuitive navigation system 

• 'Announce availability' let the 
contract opportunities find you 

• Improved search engine technology 
even faster than before 

• THE CAREER CENTRE FOR 
IT PROFESSIONALS 


www.iobnet.com.au 
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Pictures tell a thousand words. James Baker examines how 
you can brighten up your site by adding images using HTML 


IN THE BAD OLD days of the Internet everything 
was in black and white and no one found it particu¬ 
larly interesting. This was not too much of a prob¬ 
lem, because the Internet was being used largely for 
dry academic research and military communications. 

One of the reasons the Internet took off a few 
years ago was not because of the World Wide Web 
itself - the Web can and did work just as well as a 
text-only medium - but because the Web had the 
capacity to project images, and more importantly, 
better browsers had the ability to render those im¬ 
ages. You could view images before then, but it 
usually meant running a separate program. 

Creating images for the Web is a black art that 
we will discuss later, but for now I want to follow 
up on last month's column by showing how to use 
images to link to other pages, a variation on what 
we did last month. 

First though, we have to get an image on our 
page. We'll look at the process of making images 
small and beautiful another time, but for the mo¬ 
ment, we’ll assume we have a nice small graphic 
available that is suitable for using as a link. 

Using a File Transfer Protocol (FTP) program, we 
need to place the image on the server in the direc¬ 
tory where our images are stored. When we insert 
an image into our page, the browser is going to 
look for the image in the directory we say it is in, 
load the image into its memory, and render it in its 
own window. Therefore, it is important to give the 
browser the right directions. 


Adding images 

The image I want to use for the example page is a 
picture of a row of books. Tve reduced the image to 
a reasonable size, given it a transparent back¬ 
ground, and put in the same directory as the index 
file. (This image can be downloaded to your own 
computer by going to www.netguide.com.au/ 
webdesign/books, then right-clicking on it and se¬ 
lecting save to disk - make sure you chose the 
same directory as your index.html file to save it in.) I 

The next thing we need to do is inform the 
browser where to find the image. This is done using I 
the <img> tag. Using the example file, index.html, 
add the following lines after the line that reads 
"here are some of my stories". 

<p> 

<img src=“books.gif”> j 

If we reload the page, we find it now has a picture 
added to it. At the moment, clicking on the image will I 
do nothing, because the browser hasn’t been in¬ 
structed to do anything but display the picture. 

The next thing we want to do is tell the browser 
a bit more about the picture and how we want it to 
look. It is useful to let the browser know the pixel 
dimensions of the image. When a page is 
downloaded, text shows up quicker than images. If 
the browser doesn't know what size the images are, 
it positions the text using whatever attributes it is 
given, then places the pictures wherever they are 
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supposed to go. Giving the dimensions of an image 
allows the browser to position text around a 
correctly-sized "placeholder” before the image has 
downloaded, removing the need to redraw the 
page after the image has arrived. 

Describing the size of the image is part of the 
<img> tag, so follows within the same set of angle 
brackets. Simply add: height=io6 width=ioo (these 
are the measurements of the picture in pixels) after 
the name of the image, like so: 

<img src=“books.gif”height=io6 
width=ioo> 

Some people resolutely read Web pages with the 
images turned off. This can be for speed, cost, or 
simply because they use a text-based browser. For 
those who don't have images loaded, it is useful to 
give the picture a name that will show up even if the 
picture doesn't, which is done using the <img> tag’s 
"alt" (ie, alternative) parameter. The alternative text 
should be informative rather than simply descriptive. 
An empty picture holder containing the word 
"books” won't tell the viewer anything, but putting 
"link to stories" will encourage them to click through. 
Our line should now read: 

<img src=“books.gif”height=io6 
width=ioo alt=“lmk to stories”> 

Finally, we want to use the image as a link, which 
! means using the <a> tag we described last month. 

( But instead of placing text between the opening 
and closing brackets, we want the image to become 
a link instead. We already have the line: 

<a href= ‘7stories/story.htmr>beTe’s 
my story</a> 


Repeat this line, take out the words "here’s my 
story” and place the image description line there 
instead. Our file will now read: 

<html> 

<body> 

goodbye cruel world.<p> 
<ahref=‘7stories/st0ry.html”>here’s 
my story</a> 

<ahTef=‘7stories/story.htmr><img 
STC=“books.gif”height=io6 width=ioo 
alt=“lmk to stories”> 

</a> 

</body> 

</html> 

If we open the page, we can now click on the 
picture the same way we can click on the under¬ 
lined text. On some browsers, if you hold the cur¬ 
sor over the image, the alternative text will pop 
up telling you where the link will lead to. Because 
the image is now a link, you will see a thin border 
around it that wasn't there before. This is to indi¬ 
cate that the image is clickable, the same way un¬ 
derlining denotes a link in text. This is largely un¬ 
necessary, and undesirable in design terms. 

To get rid of it we add one more condition to 
the <img> tag, border=o, which tells the 
browser to draw a zero pixel, or non-existent 
border. 

So, that’s the words and pictures sorted out. 

We now have a page with a link and an image 
but not much more. These basics are the basis of 
what makes up good Web design, and next 
month we'll start to make the page look even 
more interesting by adding background colour, 
colouring the text, and creating a set of rules so 
that all our pages have a consistent look. ■ 
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Net Usage Rises 

There are 1.8 million Australians over 16 who use the 
Internet every week, according to recent estimates from 
www.consult(www.consult.com.au). The research 
group also estimates there are an additional l.smillion 
casual users foT a total Internet population of 3.3 mil¬ 
lion users, www.consult principal Ramin Marzbani says 
that while growth of the Net user population has 
slowed it wouldcontinue into themillennium."We still 
expect half the Australian population to be regular or 
casual users of the Internet in four years time.” 

The number of regular Internet users will increase to 
5.7 million in that period, according to the research 
group, while the total number of users will increase to 
10.9 million, including infrequent and email only users. 

The estimates were released with www.consult’s 6th 
Australian Internet User Report, which is based on a 
online suTvey of 25,000 Australians conducted during 
December 1998 and January 1999. The survey provides 
insight into the demographics, attitudes, media prefer¬ 
ences and browsing habits of Australian Net users. 


The survey found that the Internet usage was im¬ 
pacting on users'other media activity. While 44% say 
they are watching less television, they also Teport 
reading magazines and newspapers less, going to the 
movies less as well as sleeping less since they began 
using the Internet. 

The survey also found that 20% of the regular Net user 
population visit part of the Ninemsn network Yahoo 
network, Pacific Access, Fairfax Online and the OzEmail 
network. The two Web sites with the greatest Teach are 
ninemsn (ninemsn.com.au) and Hotmail (www. 
hotmail.com), with 35% of the Australian weekly 
Internet audience.The unduplicated reach of the com¬ 
bined network (Hotmail is a ninemsn property) is just 
over 50%. Yahoo! Australia (www.yahoo.com.au) and 
Yahoo! (www.yahoo.com) were the next most popu¬ 
lar sites with around 33% and 20% of regular users vis¬ 
iting weekly. Altavista.yellowpages (www.alta 
vista.yellowpages.com.au) and Whitepages (www. 
whitepages.com.au) followed these in popularity. • 



NETCOOL 


* Yahoo Page > the latest fun tool for MP3 (www.real.com/welcome/realjukebox/) 

* Oantas > frequent flyers online (www.qantas.com.au) 

* Ecorp > Packer’s hot Internet stock on the market (www.ecorp.com.au) 

* Australian Internet Awards > vote for your favourites (www.webawards.com.au) 

* Shane Warne > profile of a Worid Cup champ (www-aus.cricket.org/link_to_ 
database/PLAYERS/AUS/W/WARNE_SK_02002000/) 

* Pat Rafter Interactive > a tennis hub for Rafter fans (www.opencourt.com) 

* Australian Rugby > Wallabies prepare for the Worid Cup (www.rugby.com.au) 

* Austin Powers Browser > groovy suTfing baby,yeah (www.austinpowers.com 
/Browser/) 

* Australian Bureau of Statistics > social trends report (www.abs.gov.au 
/websitedbs/D3iioi22.NSF/mf/4i02.o) 
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Online Australia in association with 

Apple Computer are giving you the opportunity to... 















Need to stay in-the- 
Australia's informati< 


Online 

Australia 


^.onlinea 


ie, easy subscription! 


S ubscribe to the Online Australia Update and 
you'll keep abreast of all the latest 
information economy news and developments. 
The Online Australia Update is a free, 
easy-to-read newsletter that provides you with 
a succinct weekly overview of significant 
trends and developments in Australia's 
information economy. 

Update topics include: Content & Applications, 
Business & E-commerce, Education, Health, 
Culture, Communities, Industry, Government & 
Policy, Facts & Figures , Networks & Services 
and International News. 

The Online Australia Update is delivered direct 
to your email box every week and includes links 
to main stories for more detailed information. 


Subscribing to the Online Australia Update is sim 

1. Go to the Online Australia website at 
www.onlineaustralia.net.au 

2. Scroll down the left navigation bar 

3. Fill in your email address and click 'subscribe' 










www.onlineaustralia.net.au 


Brought to you by 


Point your browser to 
www.netguide.au.com 
and follow the link to Top 50, 
where you'll find all this 
month's URLs! 


Paid to surf > Daniel Fallon, Jason Jacobs & the NetGuide team 
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The Euro Ombudsman 

www.euTO-ombudsman.eu.int 
With the introduction of any new complex system, 
there are sure to be issues and complaints. Enter 
the Euro Ombudsman. While it’s highly unlikely any 
of us will be driven to seeking a complaint form, it 
is fascinating to see the process and learn what 
"maladministration” is. That’s the Ombudsman's 
biggest workload apparently.The site explains that 
maladministration means poor or failed adminis¬ 
tration.This occurs if an institution fails to do some¬ 
thing it should have done, if it does it in the wrong 
way or if it does something that ought not to be 
done. This includes abuse of power. 
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History of Money 

www.ex.ac.uk/~RDavies/arian/llyfr.html 
So much of our life is spent worrying about money, 
we don’t pause to wonder when did it all start. What 
were the early forms of currency and how did they 
develop? This historical site, based on a book on the 
subject, traces life back to 9000BC when cattle and 
livestock were traded as money. In fact cattle are 
probably the oldest of all forms of money. Domesti¬ 
cation of animals tended to precede the cultivation 
of crops, and were still used for that purpose in parts 
of Africa in the middle of the 20th century. 
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UK site for Euro 

i www.euro.gov.uk 

This is the official UK government site on Euro.The 
UK supports the principle of a single currency if 
"it is considered in the national interesf'but noth¬ 
ing will happen before 2002 and then only after 
the public has had their say in a referendum. But 
UK businesses will have to start to learn how to 
deal with those countries that have adopted the 
I Euro. This comprehensive site gives the needed 
advice. Local bureaucrats take note of the clear 
non-departmental speak the site is written in with 
easy to understand instructions! 

IT impact of the Euro 

www.ispo.cec.be/y2keuro/euroit.htm 
| Now that the Euro is a reality, what are the IT im¬ 
plications? This storehouse of articles on the sub¬ 
ject includes some interesting comparisons with 
the Y2K issue. With the successful birth ofthe euro, 
what can Y2K projects learn from it all? The key 
messages are: 1) The Euro changeover is nothing 
l like the Y2K project. 2) It’s not over yet, there are 
three years to go! 3) The good news is that those 
who run well-managed projects and rehearse well 
will succeed. The site includes case studies from 
European firms on how they got on with the 
changeover. 


EmuNet 

www.euro-emu.co.uk 

This well laid out site includes the latest news 
("support for Euro soars' is typical ofthe positive 
slant on the new currency).There are case studies 
(five companies in five countries) and a section on 
e-commerce and the Euro (including strategies for 
retailers). A recent survey published on the site 
suggests the UK might be coming around to the 
idea ofthe Euro with some ofthe hostility evapo¬ 
rating. There are forums and free email updates 
available here. The wider picture of trends in the 
European economy is also covered in articles and 
commentary. 
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Euro FAQ 

www.microsoft.com/typography/faq/ 

faq12.htm 

There's more to new currency that meets the eye. 
Should Euro - sony euro - be capitalised? What is 
the plural of euro? Is it euro or euros? What does 
the symbol look like and who chose it? How can I 
get hold of the Euro symbol and font to add to my 
Word package? If we are talking Microsoft Word, 
you are at the Tight place. Besides answering such 
questions as above, there is help for the various 
Microsoft packages with updated fonts available 
foT downloading - even for the new Office 2000. 
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The House of Cuir 


there, here is your stop.This site really has 

it all. It has videos of movies and TV show 
celebrities in leather gear. It also has hun¬ 
dreds of pictures of models wearing vari¬ 
ous leather .garfhdhtsid§ ; :##^M a chat 
: room facility for discussing your thoughts 
about leather. There are also forums, sur¬ 
veys and guides all to do with leather.This 
site will keep you clicking away as it is 
.well designed and good clean fun. t par- 
tu ula riy emoyed the selection of articles. 
' A leather lover's bookmark. ' 


The WWW Leather Art Gallery 

www.leatherartgallery.org 
This site is still very much in its infancy, but it is very 
high on potential.The site aims at providing ameans 
by which artists/crafts people who specialise in the 
form of leather can display their works. There are 
displays of items ranging from purses to attaches 
and cellular phone holders. You should soon be able 
to purchase all of the items from the site -this sec¬ 
tion was under construction at print time. Again, the 
site is still doing baby steps, but is worth a visit to 



R.M. Williams 

www.rmwilliams.com 

You wanted a Teal Australian icon? Well you got one 
right heTe in RM Williams.This site is quite modest 
in comparison to other retail shop fronts.There are 
links to shops where you can purchase the famous 
RM Williams Boots and clothing.There is also a brief 
history of the RM Williams story about how a 
backyard operation in South Australia grew into a 
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multi-national corporation. Cowboys should enjoy 
reading up on craftsmanship as well as on tips on 
buying the boot that is the best for theft needs. 

The CSIRO Leather 
Research Centre 

www.wark.csiro.au/leather/ 

For those wondering about the treatment of 
leather and where some of the CSIRO spends its 
time, the CSIRO Leather Research CentTe provides 
some interesting reading. The site covers topics 
such as the various processes the skins go through 
and technological advances in preservation tech¬ 
niques. Some pictures show the intrepid research¬ 
ers at work. Links to some external leather process¬ 
ing sites are included. This site is strictly for the 
enthusiasts of leather production. 

Australian Shoplink 

www.shoplink.com.au 

Shoplink is e-commerce retail site that distributes 
Australian natural leather goods. While it is basic 
and doesn't attempt to dazzle the eyes, but gets the 
job done. On offeT there aTe dilly bags (I didn’t know 
what they were either until I looked them up), purses, 
keyrings and golf accessories. The site provides se¬ 
cure online transactions and shipping. Just the place 
to go to when you are looking for something 
Australiana. Also, keep an eye out for the kangaroo 
scrotum pouches. 

Indian Council 
for Leather Imports 

www.leatherindia.com 

Well it is no secret that India is the land of the 
sacred cow and it wouldbe negligent for a leather 


article not to mention India at all. This is a gov¬ 
ernment body site and it has some interesting 
facts and figures about India's leather trade. Did 
you know that India boasts 57% of the buffalo and 
16% of the cattle population of the world? No 
doubt,you’ll find plenty of interesting facts and fig¬ 
ures here. Good for a rainy Sunday afternoon 
browsing. 



Matt’s Wide World of Whips 

www.mhw.com.au/whips.htm 
Well.Matthas got a mighty fine site devoted totally 
to whips! What's more it is an all-Australian prod¬ 
uct that would do any outback bushman proud. 
Matt's site is still undergoing construction and had 
some incomplete links, but it is still very functional. 
There are links on different types of whips (Snake, 
Stock and Bull) as well as links to purchase them. I 
also liked the real audio snippet of Rawhide on the 
home page. Wide Wodd of Whips is due for a major 
upgrade in June so that video clips can be added. 
Interesting stop if you want to get some facts about 
whips and how they were made. 
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HOTS POT 



Just Jeans 


Just Jeans has really gone the extra mile 

and made an effort ic, make rts Web site 
a great surfing experience. The 
shockwave version of the site is an 
Internet playground. There are fun 
:garifisl| : ||a||5|il| secti ons such a s 
bits", aififdpvl^ 

wallpapers, postcards and a free 
MEERKAT picture (don’t worry, just 
download it).There's the usual corporate 

variety of gimmicks Just Jeans has fea- 

tured at this site is amazing. It’s possi- 

ble to forget they sell jeans. A must see. 


The Jeans Factory 

www.jeansfactory.com.au 
At this South Australian jeans manufacturer you can 
purchase a very special paiT of jeans.'Draggin Jeans' 
aTe being marketed here as the fashion accessory 
every biker must have. As well as the denim we are 
used to, these jeans are also made with an inner layer 
of Kevlar, the material used in bulletproof vests. To 
prove their worth, there’s an eye opening picture of 
a biker being dragged on his behind by two shaded 
riders. It’s also very useful in case of a bank robbery 
or siege. Bottoms up! 



T Levi Strauss Jeans 

www.levistrauss.com 

The 'grand daddy’ ofthe jeans world. On entrytothe 
site you are presented with a choice to go and visit 
the various parts of the Levi clothing empire. The 
online shop is functional though not particularly 
impressive. An interesting feature that Levi did have 
was the"Style Finder”. This is a little survey where they 
ask questions about your music tastes, who you find 
attractive and what you think is fun. Pop the magic 
answers in and up comes your specially chosen Levi 
jeans that match your style. If only finding a partner 
was that easy to find.... 
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Jeans for Genes 

www.jeans4genes.c0m.au 
Jeans 4 Genes day is held on August 6 th , 1999 and it 
raises funds for the Children's Medical Research In¬ 
stitute (CMRI).The site is really easy on the eye and 
speedy to get around. Visitors will find all the infor¬ 
mation necessary for providing donations to the 
organisation as well as the neat sections on some 
I of the 'celebrity jeans' that are auctioned off each 

i year.There is also the obligatory send a postcard sec¬ 

tion and a cute animation on the home page when 
you move the mouse over the little baby. All 
together now.oohh...aahh. 

The Gallery of 111 Fitting Pants 

www.geocities.com/SoHo/Callexry/4905/ 

pants.html 

While not strictly focussing on Jeans, The Gallery 
deserves a most honourable mention. It is basi¬ 
cally one person’s discourse on the proverbial per- 
ils of purchasing ill-fitting jeans. It takes us 
through the various phases jeans can go through 
in a lifetime and the special types of jeans. Take 
for instance the “Supermodel Special" jean. This 
| jean is "designed for the emaciated waif from the 

planet Anorexia, this pair is usually shipped to the 
department store just to taunt the average shop- 
| per who has actually eaten both halves of a bagel 
at once." That’s just a taste of what's in store at 
j this stop. 

Tight Jeans Lovers 

www.geocities.com/FashionAvenue/3143/ 
While not pretending to be 'politically correct',Tight 
Jeans Lovers provides entertainment for those with 
a fascination for Jeans. It's based on people that are 


not necessarily models, in various styles of jeans. 
There aTe sections on ‘zip around jeans’, 'front zip 
jeans', and even ‘lace up jeans'. There is also the op¬ 
portunity foT people to have their own photos on 
the site so that you can Tevel in tight jean stardom. 
A simple site that does not have high ambitions, but 
is good for a laugh. There is also a links page pro¬ 
vided for connection to other Jean 'appreciator'sites. 
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Guess Jeans 


www.guess.com 

American jean manufacturer Guess has a great site 
that has more glitz than a Hollywood movie.The site 
features the biographies of the models used in its 
advertising campaigns and the ability to send a 
Guess Jeans postcard. There is a section on"G Style" 
that tells us what is hot (and boy am I out of fash¬ 
ion). There's also the normal news section, current 
product lines and prizes to be won. Guess also has a 
VIP lounge. Unfortunately the lounge kept getting 
emors. 
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SKIING 



Sno-lnfo 


A great site covering just about every¬ 
thing about skiing in Australia. Sno-lnfo 
' is beft ; big. it makes for 

intuitive navigation and easy access for 

getting information. You’ll find resources 
■ |vlii|abl|te'|3yrtnin§yg^|Wingi^|i|; i: i 
well as excellent ski repotts (also.aval’- ; 
able in Real Audioformat).The ski report 
section allows individuals to post their 

commentary of weather conditions. 

You'll also find help in planning your ac¬ 
commodation. gear hire and travel 
within : amd£c||t;bf Ajistraltag ski resorts;; 
A unique section was news about real es¬ 
tate opportunities in skiing areas. You 
can even get your own free‘@ski.com.au' 
email address! The site is a definite must 
■■ sPeibefcle your next ski tripin Australia.. 


Disabled Wintersport Australia 

basil.acr.net.au/~skidisabled/ 

While not exactly afully featured Web site, Disabled 
Wintersport Australia provides some very useful in¬ 
formation for people with disabilities. It details serv¬ 
ices available foT those who wish to embark on a 
skiing trip.The site aims to be informational rather 
than interactive, and details are provided on types 
of ski equipment designs, resort availability, and spe¬ 
cial programs that are already in place.The contacts 
are mainly from the east coast of Australia. 



Skiing Hazards 

vh1421.infi.net/iocal/graphics/ski/ski.htm 
This one is for those of you out there more interested 
in gloom and doom rather than the graceful art of 
skiing.The site has got info on such candidtopics as 
accident statistics and deaths last winter. However, 
fear not, it makes amends with some helpful hints 
as well on how to avoid the perils of skiing. There 
are sections on what to wear, chair lift basics and 
how to fall. There are also tips and tricks on how to 
get around in cold weatheT conditions, and a great 
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The Complete Skier 


This is a UK b 
change. A great site originating from the parent 
“Complete Skier and Snowboarder” magazine with 
lots of very helpful information on world resorts. Visi¬ 
tors will find very comprehensive coverage Tanging 
from ski instructors to holiday offers, books, travel 
and health advice. There is a section that caters for 
kids, as well as a link on improving your technique. 
The site is well designed and is easy to navigate. If 
for information on a global scale, this 
o the job adequately. 


Chill Factor 

www.chillfactor.com.au 
Another homegrown site that caters for the Austral¬ 
ian conditions.The layout of Chill Factor lends itself 
to a more news focussed / magazine feel. You'll find 


>n the site that points to ski lodge and 
g. Unfortunately the format in which 
:ion is distributed in is unwieldy. It 
ipped up spreadsheet file. There are 
3 theme downloads, competitions as 
's own agony aunt - Doctor Dick. The 
the basics with a minimum of fuss. 


GoSki Resort Guide 


it caters for the 'worldly' type, 
ented in a cleaT format that 
vigate between the different 
d.The site has the usual planning, 
dation features of any good 
is slick and is doesn’t carry big 
formation is contained from 
:s in 37 countries with over 700 
ieing in the USA. One handy feature about 
:e is the 'Good Eggs' section. This is where in¬ 
dependent reviewers send in theiT experiences 
about resorts, slopes and trips. 



Skiing Video’s, Audio & Movies 

www.mountainzone.com/rnedia/skiing/ 

Can’t manage to drag yourself away from the desk 
at work? Well you can at least get a feel of the action 
by downloading some hot-dogging,freeheeling, and 
'sick'(thatmearis cool these days) skiing action. You'll 
also find coverage of the latest World Extreme Ski¬ 
ing championships and a two part skiing lesson to 
download here. Some of the titles are teasers for vid¬ 
eo's that are also available for purchase. The archive 
section also contains footage from the 1998 Nagano 
Winter Olympics, as well as footage from a 1998 
Mount Everest expedition. 
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DINOSAURS 



Dann’s Dinosaur 
Reconstructions 


Take a trip back in time and discover what 
dinosaurs roamed prehistoric Australia.: 
Dann’s reconstructions provide plenty of 

information on the different types of 
Aussie beasts, covering everything from- : 
the AgrosaH^ts Macgillivrayi : : |pfof 
nounced Agg-Toe-saw-ruijs), a wild run¬ 
ning reptile, through to the R|rpi>SijiruS' 
brownil; a Oueenslander with a foot 1.5m 
long.yi$itbrs will find the time line helps 
get everything in perspective. There are 
plenty of drawings and fossil photos as 
well as some pretty neat links for dino- 
:jSiijgehttfctesfs. The book reviews will: 
come in handy too if you want to study 
further on particular topics. Worth a look. 


Natural History Museum 

www.nhm.ac.uk 

Anyone who has been to the Museum of Natural 
History in London knows that it is huge. This is re¬ 
flected in 
umsrr 
have ( 
apple.i 
tions ol 
teractive se 
newly ac 

vourite extinct animals (meat-eating and other- 
wise).The designers are keeping this site up-to-date. 
The only things old are the dinosaurs! 





Barney Offline 

www.geocities.com/TeievisionCity/3194/ 
Barney has to be the most hated of all the dinosaurs. 
SuTe, T-Rexs could rip you to shreds with their razor 
sharp teeth, but that’s nothing compared to the psy¬ 
chological torment of another round of'The Happy 
Song'. This site covers several important topics such 
as ‘Why he is bad for kids' and 'top 38 ways to kill 
Barney’. If you have a purple sense of humour,you’ll 
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enjoy the collection of jokes showing, among other 
things why Barney is bad news. 

The Unofficial Flintstones/HB 
Homepage 

www.powerup.com.au/~ves/flint.htm 
Why do otherwise good sites do this to us? An an¬ 
noying eight-bit midi assails your ears when you hit 
this one and you feel the urge to attack the speakers 
with a hammer To save yourself the trouble, turn 
them off beforehand, because once you get past the 
music, there’s a very well put together site to be ex¬ 
plored. If you think yourself an expert on this prehis¬ 
toric cartoon version of the Simpsons, try the quiz. 
Who was the Grape Ape’s fast talking, canine assist¬ 
ant called? Who was the switchboard operator at the 
police station who had a crush on Hong Kong Phooey? 

The Rex Files 

www.newscientist.com/nsplus/insight/ 

rexfiles/Texfiles.html 

This authoritative site is run by New Scientist maga¬ 
zine and includes articles it has published.The top¬ 
ics are broad and are covered in enough depth for, 
say, a sixth foTm project.The stories range from crea¬ 
tion theories to when dinosaurs vanished from the 
earth. Of course the reasons they died out are greatly 
disputed as the numbeT of articles on the subject - 
13 at last count - shows. A great low-down on those 
big, scaly, dead things. 

TRex 

w ww.primen et .com / ~reg enol d/m arc / 
marc.html 

Here’s a site about a musical dinosaur - one of the 
many Web shrines to Marc Bolan - the founder, 


guitarist and vocalist forthe British rockersT Rex.One 
critic on this site calls him a "spunky little dreamer 
who looked and played the part of an elfish minstrel; 
whose bizarre voice and songs were dismissed by crit¬ 
ics as afleeting novelty or, worse, a bad joke”. There's a 
bio, pictures, poems and links to lots of other T Rex 
sites here. Thankfully for some of us no midi files. 



Neanderthal Heaven 

www.iinet.net.au/~chawkins/heaven.htm 

HeTe’s a worry. This site boasts a picture of a Nean¬ 
derthal that bears a striking resemblance to Moe of 
The Simpsons! The fact that Neanderthals probably 
didn’t have time to consider silly things like what 
happens after they die, the site's name seems a little 
stupid.There is, though Jots of information on Nean¬ 
derthal Man. The information is classed in section 
with humorous titles such as "Where do I meet one?" 
and "Neanderthal; The Perfect Lover?” Yeah, right. 
Here's another worry.The site claims there could have 
been some interbreeding going on with humans. 
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The Long Now 
Foundation 


Something to think about before the 
party starts. A computer scientist be¬ 
lieves we should be thinking beyond the 
Millennium He proposes "a large (think 
Stonehenge) mechanical clock, powered 
by seasonal temperature changes. It 
ticks once a year, nongs once a ccnlury. 
and the cuckoo comes out every millen¬ 
nium. Such a clock, if sufficiently impres¬ 
sive and well engineered, would embody 
deep time for people. It should be char¬ 
ismatic to visit, interesting to think 
about, and famous enough to become 
iconic in the public discourse” He’s now 
building the prototype of the far-Teach- 
ing binary digital-mechanical system. 


SeniorNet 

www.seniomet.com 

Growing numbers of good folk in the senior age 
group aTe taking to the Net. Senior Net groups - 
here and overseas - enable them to learn new 
computing skills, share knowledge and enjoy com¬ 
panionship. This US site is hub of information, 
with health related links, discussion groups and 
articles for seniors. 



Time Magazine 

www.time.com 

This in-depth news site pays more that lip service 
to the well-established weekly magazine.There are 
even stock quotes, search facilities and chat serv¬ 
ices. Visitors will enjoy regular updates- more than 
the weekly print edition. With links to several re¬ 
lated sites such as CNN, shouldyoubecome bored, 
this site has enough reading to keep you absorbed 
for that wet Sunday afternoon at least. 
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Go2Net - The Useless Pages 

www.g02net.com/intemet/useless/ 

What better thing to do with time than waste it? 
This site is the 'creme de la creme’ of useless page 
directories. When we checked, the useless site award 
was awarded to 'Does Todd Alan Johnson Look like 
John Travolta?'. Do we care? Who is this man ? All sites 
are categorized and navigation from boring page to 
f boring page couldn't be easier. Just be careful not to 

I fall asleep. The search facility reveals that some cat¬ 
egories have few boring sites listed (particularly the 
Star Trek section, go figure!) or are so bulging with 
suggestions you can waste the rest of your life there. 

Daylight Saving Time 

www.daylightsavingtime.com 

Daylight saving has become accepted as part of our 
life, despite the initial fears.This US site Tan a survey 
calling for it to be abolished - and a slight majority 
agreed. "It's utterly ridiculous" screamed one voter. 
"Leave time alone," said another. If you want the 
low-down on the time change then go to 
www.timchange.com. It provides an in-depth de¬ 
scription of the change, its purpose and its history. 
Did you know one William Willett is responsible? 

Everything 2000 

www.everything2000.com 
Some clever spark cornered this domain name 
some centuries ago (in Internet terms anyway) and 
| now it’s growing as a place full of things for the 
turn of the centuTy, which is fast approaching - 
I from the Y2K bug to party time. You have to won¬ 
der though what will happen to the site after Janu¬ 
ary 1 or will its creator declare, as some do already, 

| that the real start of the century is in 2001. 



www.swatch.com/internettime/ 


The mother of stylish watches, Swatch, has created 
its own system for telling time online. It claims to 
eliminate the need fbrtime zones and geographical 
borders, but as of yet does not guarantee to prevent 
jetlag. The new system splits every day into 1000 
‘beats'. Each beat is the equivalent of 1 minute 26.4 
seconds in the 'old' system. So 12 Noon is @500 
beats. The watches with names like Webmaster, 
Download and Netsurfer cost around $125. 

Dub-2000 

www.duh-2000.com 

Some people are getting really worked about the 
year 2000 - especially the computer problem. So it’s 
good to have a laugh every now and then. Here peo¬ 
ple list stupidest things ever said about theyeaT 
2000 followed by asarcastic response. Bill Cates won 
one award for saying some countries will be more 
affected than others but most people will find only 
minor inconveniences. It comments: “We suspect 
that many small countries will havefewerproblems 
than Bill's highly automated house." 
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Foreign Languages for 
Travellers 


You know how it is. You’re sitting at the 
bus stop in Paris, not sure where exactly 
you are. The friendly policeman is. star- ; 
ing at you with a blank expression as you' 
stammer what little French you know. If 
only you had a portable Web browser so 
you could head for this site for help. Pick 
fhe language you already know, then the 
language you want to learn.This site will 
haveyou stammering in 50 languages in j 
no time, with very appropriate and help¬ 
ful sections such as directions ipefb||i§:; 
■ words, tnvaluableif you’re traveling over¬ 
seas in the not-too distant future. 


The Human Languages Page 

www.june29.com/HLP/ 

Just about any question about any language can 
be answered via this stop. There are some 1,900 
links available. They include help if you’re looking 
for online language lessons, translating dictionar¬ 
ies, native literature, translation services, software, 
language schools, or just a little information on a 
language you’ve heard about. There’s a search fa¬ 
cility andafun facility, which randomly picks a site. 
We landed a page that said “Stiark keayrt ta 
dooinney siyragh ass seaghyn”, which we discov¬ 
ered was Gaelic for “the hasty man is seldom out 
of trouble." 



Learn Klingon Institute 

www.kli.org 

HeTe’s howto find out what those knobbly-headed 
weiTdoes in Star-Trek are yelling at each other 
about. This site enables you to learn - and hear 
on a Windows media player - everyday Klingon 
phrases. Klingons must hang out on street 
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corners. Popular phrases translate as "what's hap¬ 
pening’’and"huh?" A powerful insult is “HabSosIT 
Ouch!”, which means 'your mother has a smooth 
forehead'. If you become inspired further,there are 
Klingon Web site links listed at www.geo 
cities.com/Area51/1908/. 

Ethnologue 

www.sil.org/ethnologue/ 

This is a catalogue of moTe than 6,700 languages 
spoken in 228 countries. From Arabic to Zulu, there 
are facts like how many people speak it, where it 
came from and where it is spoken. In this fascinat¬ 
ing site, there’s even an index to the names associ¬ 
ated with all the languages and a table of the top 
100 languages by population.That top 100 includes 
Tatar, Fulfulde and Zazahr. This is the chance to dab¬ 
ble in languages you never encountered in your 
school subject optionsl 

American Sign Language 

dww.deafworldweb.org/asl/ 

You need a browser of Netscape or IE3 upwards to 
see the animated GIFs at this address which will 
teach you the actions for hundreds of everyday 
woTds.from abortion to zebra. If it’s too hard to take 
in all at once,you can bookmark it and learn a sign 
each day. It's American, which may explain why 
words mate’ and 'Roo' are not included. 

Ancient Greek - A Reading 
Guide 

kenwoodward.ne.mediaone.net/greek/tem- 

plate/xamplei3.htm 

Just in case you want to read that letter you found 
inscribed on the marble tablet in the garden,you 


can brush up on your ancient Greek and find out 
what wisdom the inscription contained.There are 
19 chapters of Greek lessons here, and each one is 
big. Don’t put an hour ot two aside -this could be 
heavy going. But afteT mastering Klingon, any¬ 
thing is possiblel 



Nonsensicon 

www.nonsensicon.com 
This site has an interesting concept. It’s a diction¬ 
ary of non-existent words. Gems include 
'algebretcetera'- any mathematical equation that 
takes up more than a half of a page to complete 
and 'Ywphobic' - someone who dislikes the letter 
u.The best fun comes with typing in a sentence (''I 
read NetGuide") and it’ll produce some new words 
(GilTedt nilredt ppyl peir dtda nlap rrpu) complete 
with definitions. You can send in an illustration of 
your concept of that new word too. 
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Department of Employment, 
Workplace Relations and 
Small Business 

www.dewrsb.gov.au 

Looking for ajob? Holding down ajob?Trying to run 
a small business? If you're a'yes’to any of those ques¬ 
tions you should stop by the Federal Government's 
site for the Department of Employment, Workplace 
Relations and Small Business (DEWRSB). It may all 
sound a little dry, but the department has done a 
good job of bringing together a bunch of online re¬ 
sources applicable to anyone working in Australia. 

If you're hunting for ajob,your first stop should 
be the Job Search section, which lets you search an 
extensive database by occupation, location and 
type of work, or find out how to get help in getting 
ajob. If you're an employer, you can register, then 
lodge positions you have vacant online. There’s also 
an informative section explaining the Work forthe 
Dole program, with all the details on eligibility pro¬ 
vided, plus an interesting evaluation on the suc¬ 
cess of the scheme. 

The Work and Family section has some useT- 
friendly tips on how to work and have a life at the 
same time. There’s a collection of fact sheets and 
“How To" guides, covering stuff like child-care, career 
breaks, shift work andjob sharing. 

Like any good government site,you'll find the sali¬ 
ent facts on the ministers involved in the DEWRSB, 
plus department details and budget papers are also 
supplied. If you're really interested you can download 
the relevant workplace legislation and policy, print 
them out and hey presto, bedtime reading I ■ 



PROUDLY PRESENTED BY 
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NEWSWATCH 

Daniel Fallon keeps you on top of the issues that have been making 
headlines in recent times 


>Cricket victory, a GST and the Telstra sale 


World Cup 
Heroes 

www-aus. 
cricket.org 

Australian cricket 
has bounced back 
to world promi¬ 
nence after a 
tough test series in 
the West Indies to 
produce seven glo¬ 
rious matches on 
the trot to win the 
World Cup in England. Pick up all the latest news 
about our cricketing heroes at this cricket site, in- 
i eluding any word on Shane Warne's retirement, as 
i they prepare to tour Sri Lanka. You can find out 
more information on the Waugh brothers - Steve, 
Mark, Dean and Danny - at this unofficial fan site 
(www.geocities.com/WestHollywood/Heights/ 
1131/waughs index.html) 

GST makes it 

www.taxreform.gov.au 

After an unlikely alliance with the Australian 
I Democrat Party the federal government has 
pushed the GST through and we'll see it being im¬ 
plemented next financial year. What effects will 
the government’s comprises have on the package? 
i While basiefoods have been left off, pleasing many 

I concerned about low-income earners, some critics 



say it will be murderously hard to managefor small 
business. Find out more at this government site, 
which is devoted to clearing the voteT murkiness 
on the issue. 

Stopping the Telstra sale 

www.alp.org.au/campaign/policy/telstra/ 

Another contentious affair on the government’s 
agenda in recent times, our leaders are gradually 
selling off ourpublic communications giantto erase 
the nation's debt. The ALP’s ’Say No to TelstTa Sale' 
indicates under a number of headings why Telstra 
shouldn't be sold. One key reason it says is that a 
private Telstra would become a tollgate on the 
Internet, promoting timed local calls. No ownership 
translates to no control over this powerful giant, the 
critics say. To get the argument for selling Telstra, 
headfoT the Office of Asset Sale and IT Outsourcing 
(www.oasito.gov.au), the government arm 
charged with selling government assets. 

A new skyscraper 

www.som.com 

AChicago real estate company has announced plans 
for a 1,537 foot 112- stOTy building that someone has 
worked out would be tall enough to stack about five 
football fields end to end. It would be designed by 
the architects who drew up plans for the Sears 
Tower. This group, which documents the world's 
largest skyscrapers and organises exhibitions about 
them, will have to re-write its history section if the 
plan ever comes off. ■ 
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Australia — anytime 

3DFME (www.threed.suburbia.com.au) ray 
KoolFM (www.koolfm.com.au) u 
2WS (www.mulrayfm.com.au) ra 
News Radio (www.abc.net.au/newsradio/) 

Radio Australia (www.abc.net.au/ra/) 

SRA-FM (www.sra.org.au) E3 
Triple J (www.abc.net.au/triplej/) (jjy 
Triple M (mrock.village.com.au) ca 
Z-FM (www.aaa.com.au/z-fm/) E3 

International — anytime 

Alternative Entertainment Network TV 

(www.aentv.com) El 

America's Health Network (www.ahn.com) 
American Independent Network 
(www.tmstv.com/SkedVue/ain) hM 
BBC (news.bbc.co.uk), hourly updates (31 
CNN (www.cnn.com), live broadcsts plus a recent 
edition of the Headline news show rai 
Court TV (www.courttv.com/schedule/), America’s 
real court dramas broadcast live rai 
Hollywood Shorts (www.lalive.com/hollywood 
shorts/), short films from around the world, 
updated monthly, ma rai 
Juice TV (www.juicetv.com), music clips on 
demand, daily Net-only show at 4.30pm (U 
Microsoft Business TV (www.broadcast.com/ 
video/windowsmedia/mstv), get the most from 
the Net, deals with Net security and more (jg 
NZ NetNews (nznetnews.co.nz), weekly Internet 
news programme rai 

police Scanner (www.policescanner.com) grg raa 

Radio New Zealand (www.rnz.co.nz) 


Audio Books — nonfiction 

(broadcast.com/books/NonFiction/) ga 

Audio Books — fiction 

(broadcast.com/books/Fiction/) E3 

Australian Scheduled shows 

Tues, 2.15pm: Conversation with Shane Mahony 

(abc.net.au/rural/conversation/) eg rai 

15 JULY, 8PM (AEST): Chat with Dugald McNaughtan 
from Area 7. www.chatcity.com.au 
22 JULY, 8PM (AEST): Chat with Greedy Smith from 
Mental as Anything, www.chatcity.com.au 
29 JULY, 8PM (AEST): Chat with Bob Downe. 
www.chatcity.com.au 

5 AUGUST, 8PM (AEST): Chat with Diana Ah Naid. 

www.chatcity.com.au 

7 AUGUST: Australia Online Music Awards. Live 
broadcasts of the awards ceremony. Vote for your 

favourites.www.onya.com.au E3 

International — scheduled shows 

DAILY, 4AM: Financial Times Business Times (www. 
ft-television.com/today/audio/ftbt.htm) 

MON,12PM to 2PM:The Single Connection (www. 
broadcast.com/lightsource/live/single/) 

TUE-FRI, 5PM: Comedy Central 
(www.comedy central.com/dailyshow/) 

SUN, 8AM: Boot Scoot'n Party’n Nights (www.broad 
cast.com/premrad/showsbootscoot/) 

Concerts 

19 JULY, 3.30PM (AEST): Chat with Jane Pratt, editor of 
US woman's magazine Jane, www.oxygen.com KM 
22 JULY, 8AM (AEST): Gabriela Anders PLUS Herbie 
Mann, www.bluenote.net rai 
19 AUGUST, 8AM (AEST): Paquito D’Rivera+James 
Carter, www.bluenote.net E3 








IIVE EVENTS 


liimilJIMJM 

Eyes Wide Shut 
(couutingdowrs.com/ 
eyeswideshut/) 

Australia's golden girl Nicole 
I Kidman and hubby Tom Cruise 
I star in this thriller involving a 
I married couple—he as a doctor, 

I she as a curator.The movie is 
based on the 1927 novel 
.7 Rhapsody :A Dream Story, 
written by Arthur Schnitzler. It 
I represents the final work from director Stanley viewing — getting an R rating in the US. The 

I Kubrickof"20oi"and"ClockworkOrange"fame movie has been described as the story of 

; who died recently. And, it's definitely adult only sexual jealousy and obsession. 

rnmamm—m 

We are The World 
(www.a1oud.com/uetaid.shtmi) 

| Stand by for another one of those dreadful hit 
| songs in the name of world peace and charity. 

| You can catch the countdown here to World 
| Aid happening October 9 simultaneously at 
| London’s Wembley Stadium, Giants Stadium 
I New York and Geneva Opera House. 

Venice Biennale 
(www.labiennale.com) 

Art lovers visiting this event until November 7 
will be treated to a glimpse of suburbia from 
this part of the globe. Aussie artist Howard 


Arkley (www.gap. net.au/New%20Pages/ 
homemain.html) gives Europeans a taste of 
the bright furnishings and furnishings those 
of us down undeT supposedly favour in our 
modest suburban homes. Fifty-nine nations 
take part in this contemporary art exposition, 
which runs into November 7. 
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SITES TO .WATCH 

liveconcerts.com 

www.when.com 


Holding a live online event? broadcast.com 

Let us know well inadvance by emailing www.pluggedin.com 

live@>netguide.aust.C0m events.yahoo.com 

•ALL DATES AND TIMES SUBJECT TO CHANGE WWW.timeCaSt.C0rn 


www.jamtv.com 

www.itvideov.co.nz 

www.ttalk.com 

www.real.com 

www.wilma.com 

www.melbourne.net 

/livegigs/ 













Daniel Fallon goes on court with Pat Rafter 
to serve up some questions on his interactive venture 


One of the top three tennis players in the world, 
Pat Rafter is a Queenslander with a difference. 

He has won two US Open titles back to back and 
is now preparing to defend his title again. This 
time around he'll have more eyes than ever fol¬ 
lowing every serve and volley, and expectations 
have never been higher. As well as readying him¬ 
self to face off Sampras and co, the tennis cham¬ 
pion has also been preparing to launch a hub for 
tennis fans to visit on the Web. Patrick Rafter In¬ 
teractive (PRI) is set to launch in mid-August at 
www.oncourt.com to coincide with the build up 
to the US Open 1999. 

What is the idea behind your new Web site 
Pat? What features can visitors expect to 
experience? 

Rafter: My new Web site will serve as a hub of tennis 
information for the tennis enthusiast. I'd like to cre¬ 
ate a community of interest around tennis the game, 
and the tennis lifestyle. This won't be just another 
"fan" site, I didn't want that. The game of tennis is 
hundreds of years old and will go on well after I’m 


gone, but while I'm here I’d like to give something 
back to the game that has given me so much. 

The Web site is going to be big! You will be able to 
get some great tennis news, views, tips, etc. and 
Rohan Marr the Web master tells me there will be 
Real Audio, QuickTime video and even games. There 
will be other sections like News, Travel, Shopping, 
Photo Gallery, Health G Fitness, Members and a sec¬ 
tion dedicated to my "Cherish the Children Founda¬ 
tion”. There will also be a special section for the 
younger tennis fans with all the information they will 
need to play and enjoy their tennis. 

Will your site be interactive? Will you be 
answering fan mail? 

The site will be totally interactive. I'd like the visi¬ 
tors to really get something out of their visit so 
they keep coming back. Unfortunately I can't 
guarantee I’ll respond to all fan mail as my sched¬ 
ule with tournaments and travel is pretty hectic, 
but I'll give it a good shot. It might take a few 
months because I have Wimbledon and the US 
Open coming up very soon and I need to give 
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those events 100%. There will be a chat room and 
I'd like to jump into that when I can. 

When is it being launched? 

There is an introductory site live now with an 
online auction, photo gallery and registration 
form. This has only been up for a week or so, but 
we plan to launch the main site a couple of weeks 
before the US Open, so around mid August you 
will be able to view the entire site. But you should 
have a look now, as there are some products to 
win when you register. When we launch in August 
you will see a lot more than what is there cur¬ 
rently, so make sure you come back. 

What do you think of unofficial fan sites, 
Web sites that make idols of celebrities 
like yourself? 


I am surprised by the amount of Web sites there 
are out there with me on them. It is great that some 
fans go to this amount of effort to show their sup¬ 
port. In fact I'm quite flattered by it all. One day 
when 1 have a moment I might go for a surf to see 
what content they have. 

What I’m not too happy with is anyone that's 
making money from an unofficial site by selling 
stuff 1 don't know about. Hopefully with the open¬ 
ing of my official site, the others will be able to join 
in under us and we can help each other out. 

LibertyOne (www.libertyone.com.au) in con¬ 
junction with PRI's joint managers, Julian Bristow 
and Stephen Rafter, are looking after my Internet 
presence now and they keep an eye on anything 
that might misrepresent me. 


I get excited because 

Venus is in 
Leo with 
Scorpio rising. 


Imagine, every time you go to your home page your horoscope is there ready 
to tell you what’s happening for the rest of the day. Fantastic! All you have to do 
is personalise your Excite Australia home page with your date of birth. 

www.eXcite.com.au 
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Considering how busy all our Davis cup 
representatives are playing different tour¬ 
naments around the globe, do you think 
they need notebooks and remote access to 
the Net to keep in touch with each other, 
discuss tactics and keep spirits up in the 
camp? Could email be the key for both our 
coaches and players? 

That’s interesting, I have noticed that more and 
more players on the tour do have notebook com¬ 
puters or laptops. At most tournaments we have 
communication rooms with the Internet ready to 
go for us, and the room is always full. 

So I think already the Internet and email has 
made a big impact on tennis. As far as the Austral¬ 


ian Davis Cup team goes, we all keep in contact 
regularly by mobile phone - you should see the bill 
after a chat with Newks! I'm sure that we will all 
start using the email more like you described to 
talk tactics (and pass on jokes). 

Where do you like to visit on the Web when 
you get a chance? 

ATP Tour (www.atptour.com) for all tennis related 
stuff, and Excite (www.excite.com.au) to keep up 
with everything happening at home. I also like Aus¬ 
tralian Tennis Magazine (www.tennismag.com. 
au) as far as getting some local stuff. 

Finally, it would be an outstanding 
achievement to claim a third consecutive 
US Open title and many people will be 
watching to see whether you can pull it off. 
Is this new site the best place to go to keep 
up with the tournament? 

I'm certainly aiming for a third title. The conditions 
really suit me at Flushing Meadow and I've hit some 
really good form. The pressure is there to perform 
and I don’t want to let anyone down, so I’ll be giv¬ 
ing it 110%. My new Web site will certainly cover the 
US Open and any visitor will get tons of informa¬ 
tion about the tournament and my progress there. 
Let’s hope it’s for the full two weeks. 

I’ll be giving it my best shot to win again. The 
odds are probably against it but you never know, 
stranger things have happened. • 

OTHER TENNIS flCESj 
www.usopen.org 
www.tennisoustralia.c 
www.crosscourt.com.au 
www.ausopen.org 
www.freeyellow.com/members4 
/oztennis/ 
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Raewyn Whyte goes canal boating in England 


> down the lazy rivet. 


august is summer in England. It's a great time for 
life in the slow lane aboard a canal boat (www. 
holidaysafloat.co.uk/canals/) floating through the 
countryside and supping real ale and cider 
(www.g4nzk.demon.co.uk/camTa/canal.htm) at ca¬ 
nal-side inns. You'll see plenty of wildlife and 
waterfowl, and there are major tourist attrac¬ 
tions along any canal you choose. 

Take to the waterways on afancifully painted 
(www.canaljunction.comfolk.htm) rented self- 
drive narrowboat (www.canal 
boats.co.uk). Hire boats usually ac¬ 
commodate up to eight people, 
with hot water, shower, toilet and 
cooking facilities,bedding,kitchen 
equipment and wet weather wear. Most boats are die¬ 
sel powered by diesel engines and are steered from 
the stem, travelling at an average speed of three miles 
per hour. A reputable hire company will provide you 
with basic skills and advice about handling the boat 
and howto deal with locks,tunnels and aqueducts be¬ 
fore sending you off on your journey. Some will even 
come with you for the first half day, and there aTe sev- 
eral Web sites with tips for your journey 
(www.g4nzk.demon.co.uk/trips/woTC.htm). 

If you’d prefeT to be utterly lazy, join a scheduled 
hotel boat cruise (www.blacksheep.OTg/canals/ 
hotel_bt.htm) with an experienced skipper and crew 
and all meals provided. Start your cruise on the Riv¬ 




ers Severn and Avon Canal at Gloucester 

(www.thisisgloucesteTshire.co.uk) afterthefinale of 
the Cheltenham International Music Festival, on July 
18. Down river at Tewkesbury take part in a re-enact¬ 
ment of the Battle of Tewkesbury before you continue 
down river to Stratford 
upon Avon (www.stratford- 
upon-avon.co.uk/index 
.htm/soavisgd.htm) to en¬ 
joy the Royal Shakespeare 
Company in A Midsummer 

Night's Dream. 

Join the Worcester and Birmingham Canal 
(www.g4nzk.demon.co.uk/wbcs/) to traverse 
Midland shires, countryside and villages and 
climbtheTardebiggeflight of 30 locks up to the Birming¬ 
ham plateau. At Dudley, visit the Black Country Living 
Museum (www.canaljunction.com/musbclm.htm) 
and Dudley Zoo and Castle (www.dudleyzoo.org.uk) be¬ 
fore passing through the lengthy Kings Norton Tunnel 
andthe rnban waterscape, which ends at Birmingham 
Waterfront near Broad Street, an area teeming with 
pubs.Testaurants and shops. 

Birmingham (birmingham.gov.uk) has more canals 
than Venice, so from here you can head in many direc¬ 
tions. For more information head for www.bha 
menteTtainment.co.uk and www.birminghamplus 
.com. JRR Tolkien's home town, Sarehole Mill is at 
www.idiscover.co.uk/stockton/tolkien. ■ 


BROUGHT TO YOU BY GETAWAY 

Visit us at getaway.com.au 
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money, money, 

money J 

Keen Abba fan Bill Bennett knows 


e-commerce is about more than just 
posting a secure site. Read on and tap 
into the o nline revenue stream. 


IF THIS ALL SOUNDS like a 
night-marishly inefficient world 
where you'd never expect any¬ 
one to spend money, you’d be 
right. But all of these examples 
are everyday reality for people 
who attempt to shop online. 

If you think I'm exaggerating 
for effect, you need look no fur¬ 
ther than a recent survey by the 
US-based Internet market re¬ 
searcher esearch (www. 
esearch.com). The survey 
found that most Americans who 
shop online had, at some point, 
abandoned a purchase because 
it gets too difficult. The specific 
reasons make for interesting 
reading. Of the people sur¬ 
veyed, 14% say they abandoned 
purchases because they 
couldn't find the online 


checkout area, while 12% say 
they decided not to buy be¬ 
cause they couldn't find a re¬ 
turns policy. 

A sizeable number of Internet 
shoppers (41%) say they aban¬ 
doned a transaction because 
the site was too slow. One in 
five of the people surveyed 
(20%) say they bailed out be¬ 
cause a Web site didn't look 
professional and 16% halted 
their transaction because the 
site didn't accept credit cards. 
As the numbers add up to more 
than 100%, I assume some peo¬ 
ple mentioned more than one 
problem. 

Before we go any further, it 
has to be said that the esearch 
survey took place in America, 
so its results don't necessarily 


apply directly to the Australa¬ 
sian e-commerce experience. 
For example, in another part of 
the survey, only 18% of the re¬ 
spondents say they had made a 
purchase from an overseas site. 
However, there are local exam¬ 
ples of all of these barriers to 
e-commerce. 

Oh, and there's one more 
point. The esearch survey delib¬ 
erately ignored questions of se¬ 
curity - a highly charged issue 
that all market researchers re¬ 
gard as the most significant 
barrier between the great un¬ 
washed and putative e-com- 
merce barons. 

Fresh to the mix 

From an industry point of view, 
the important issue is that 
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E-COMMERCE 


e-commerce is still relatively 
new. Its growth up until now 
has been explosive. Investors 
and other business people have 
looked at the sharply rising 
growth curves and they have 
extrapolated those trends to 
assume that e-commerce will 
displace traditional commerce 
across the board. This explains 
the e-commerce stock price 
bubble. 

However, this optimistic view 
overlooks an important reality. 
Most of the online sales to date 
have come from Internet-savvy 
early adopters (like most ANG 
readers) who happily put up 
with less than optimal circum¬ 
stances. For e-commerce to 
thrive long-term it has to ap¬ 
peal to the mainstream custom¬ 
ers. And if it is going to appeal 


to the mainstream, etailers 
need to sharpen their act 
considerably. 

The most telling statistic 
comes from another US-based 
research organisation. Jupiter 
Communications (www.jup. 
com) found that only 35% of 
regular Internet users actually 
shop online, while 45% of regu¬ 
lar browsers say they don't ex¬ 
pect to make any online pur¬ 
chases in the coming year. In¬ 
terestingly the remaining 20% of 
regular Internet users say they 
go online to get information, 
but they purchase elsewhere. 

So what lessons can tyro 
etailers deduce from this? If we 
run the two sets of research to¬ 
gether and talk in big picture 
terms rather than specifics, we 
can conclude that for many us¬ 


ers Internet shopping belongs 
in the too hard basket. 

Our role then must be to make 
the process as easy as possible. 
Let’s look at some ways we can 
do this and address the prob¬ 
lems identified by esearch: 

Hard to find checkouts 

As all successful sales people will 
tell you, the key to making a sale is 
to ask the customer for their 
money. It’s pretty hard to do this if 
they can't find their way to the 
checkout. In fact, making 
checkouts hard to find is usually a 
consequence of arrogance on the 
behalf of the etailer. A typical e- 
commerce error is to build an au¬ 
tomated flow for a customer that 
nannies them through the entire 
process and mechanically delivers 
them to the checkout page. 
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These days all customers like to 
control their own destiny, but in 
cyberspace they are rarely more 
than a few clicks away from an al¬ 
ternative store. The smart strategy 
is to make the checkout page 
available from every point in your 
site. Some of the best etailers such 
as www.cmm.com.au have mul¬ 
tiple routes to the checkout from 
just about every page on the site. 



put it right" should appear on 
each page. If you don’t proclaim 
your returns policy loud and 
clear, customers will assume 
you don't have one and shop 
elsewhere. One further word of 
warning, don't hide complexi¬ 
ties behind legalistic jargon. 

Use plain, simple language. 


In fact, this complaint might re¬ 
fer to the fact that some sites 
don’t accept the shopper's spe¬ 
cific credit card brand. It can 
cost etailers a little to support a 
comprehensive range of credit 
cards in addition to the big two 
Mastercard (www.mastercard. 
com.au) and Visa (www.visa. 


Australian customers are 


notorious for wanting to see 
something before they buy. 


No returns policy 

Australian customers are notori¬ 
ous for wanting to see something 
before they buy (no other nation 
is quite so extensively served by 
shops). Of course, when it comes 
to shopping online, they can’t 
generally get their hands on the 
merchandise until it is paid for 
and delivered. This can create 
problems. For example, that lurid 
lime green blouse might look as if 
it matches madam’s eyes when 
viewed onscreen in all its high- 
resolution glory, but might look 
disgusting in the cold light of day. 

Many customers would be 
more willing to part with their 
money if they knew that un¬ 
wanted, unsuitable or faulty 
goods could be returned. If you 
operate a returns policy, say so 
loud and clear. In fact, a con¬ 
sumer comforting line like "un¬ 
satisfactory items can be re¬ 
turned” or "if it’s not right, we’ll 


Slow coaches 

Try using your site and bench¬ 
marking it against rivals. If it is 
too slow, redesign the pages; 
find another host or an alterna¬ 
tive Internet Service Provider. 

Drab appearance 

Compare your site against inter¬ 
national market leaders such as 
Amazon.com (www.amazon. 
com) and CDNow (www.cdnow. 
com). These sites are not fancy, 
but they look professional. 

Avoid too many moving graph¬ 
ics; artwork designed by ama¬ 
teurs and spell check everything 
before it goes out. 

Credit card fever 

It’s hard to believe that some 
sites don’t accept credit cards. 


com.au), however if you are se¬ 
rious about taking people’s 
money, you shouldn't let a little 
extra effort and expense stop 
those cyber tills ringing. 

Finally, the key to making sales 
online is to remove as many bar¬ 
riers as possible and to smooth 
the path between customer's and 
your offerings as much as possi¬ 
ble. Perhaps the biggest mistake 
not mentioned in the survey is to 
make it hard for customers to 
provide you with feedback. Solicit 
their comments and treasure the 
information even when it is nega¬ 
tive. Remember, a sincere com¬ 
plaint is often a second chance to 
make a sale. • 


Bill Bennett can be contacted 

at neted@netguide.aust.com 
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The bidding is started this month 

by Claire McFarland 


>object of desire 

Stuff and trading 

You can find ail sorts of stuff at online auctions, and cards.The auc- 
oneofthehotnewonlineauction'Website’iscalled tion site pro- 
— appropriately enough — Stuff Auctions vides the 
(www.stuff.com.au). When Idroppedintohavealook meansoftrad- 
there was all sorts of things up for sale. Everything ing, the people 
from a 1990 Volvo 740 GL, with 12 months rego and a involved in the trading are responsible for working 
reserve price of $13,000 to a Moscow 1980 Olympic out payment and transport issues. During the intro- 
Pin which had been sold for $22.50, well over the re- ductory periodyou can take part in Stuff Auctions for 
serve price of $15.00. Stuff Auctions has only been op- free. However once the introductory period is oveT 
erating for a few months, and the items available for there is a basic fee of $2.00 for each listing and a slid- 
auction on the site are many and varied, covering cat- ing scale ofcommission payable on sales,from 10.0% 
egories like computers, gemstones, sporting goods on salesupto$25.ooto2.5%on sales above $1000.00. 




Yahoo! Auctions 

My object of desire was one of Pat Rafter’s shoes. 
The ones he wore when he won the US Open. How¬ 
ever with 8 days to go the bidding had reached 
j $86o.ooAUD, way above my budget. So I’ll just have 
to keep my eye on Yahoo! Auctions (http:// 
au.auctions.yahoo.com/au) weekly charity auc¬ 
tion, which raises money for a whole range of good 
causes. Yahoo! Auctions feature products from all 
over the world. Here in Australia, you can nominate 
to be shown products that are available interna¬ 
tionally for shipping here, or elect to be shown only 
products originating here. The section on Furbys 
i was well worth a browse, if I'm not mistaken I 
J caught a fleeting glimpse of a rare pink and green 
polkadotted member of the Furbish community. 


eBay 

By all accounts, eBay (www.ebay.com) online per¬ 
sonal trading community is about to launch a local 
Australian site to join its worldwide presence. A 
pioneer of one to one trading, eBay has millions of 
items for sale from big ticket items such as luxury 
private coaches to collectibles like buttons. 

Sold.com.au 

FTesh off the blocks is Fairfax’s auction offering — 
the bidding starts July 15! These guys have the Jeans 
for Genes celebrity auctions — Nicole Kidman’s 
starts at $1,000. ■ 

NB: All these sites have a requirement that 
buyers and sellers are over 18 years of age. 


GO SHOPPING 

At shopping.ninemsn.com.au 
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TECH SUPPORT>> 

This month’s column is brought to you by the team at NetGuide. 
It covers problems relating to sites being hosted by Web Presence 
Providers (WPPs), such as domain registration, getting your site listed 
by search engines and server locations. To read further frequently asked 
questions, head for our Web site at www.netguide.au.com. 


What is a Web Presence 
Provider? 

It's a fancy name for a company 
that enables you to publish your 
Web site onto the World Wide 
Web. Unlike an Internet Service 
Provider that sells a full range of 
services, Web Presence Providers 
(WPPs) usually focus on site host¬ 
ing and domain name registra¬ 
tion. Some also provide site de¬ 
velopment services. 

Can I connect to the 
Net using a WPP? 

In most cases no. WPPs like to 
focus on keeping their server 
farms running and have all their 
Internet bandwidth available for 
people to view Web sites. If you 
publish your site using a WPP 
you will probably be doing busi¬ 
ness with more than one pro¬ 
vider. Although this can be a little 
daunting for people new to the 
Net, it is the way of the future. 

Do I need a domain name? 
Yes. A domain name is your busi¬ 
ness address on the Net. Regard¬ 
less of your physical location or 


choice of Internet provider, your 
Internet address stays the same. 
Without your own domain name, 
each time you change provider, 
your business address will 
change. This is costly for you and 
confusing for your customers. 
Can I have a .com address? 
Many people think that .com is 
only for US residents. In fact, 
anybody can have one no matter 
where they live or what country 
their Web server is located. With 
over four million names regis¬ 
tered world wide, .com names 
are the most popular on the Net. 
Locally .com.au and .au.com do¬ 
mains are popular. 

Can my site have more 
than one address? 

Most WPPs will attach more 
than one domain name to a sin¬ 
gle Web site. Because domain 
names are low cost, many busi¬ 
nesses attach their well-known 
brand names as well as their 
company name. This further 
strengthens the value of their 
brand names on the Internet. 


Who takes care of my 
domain name? 

Generally your WPP will take 
care of your domain name mak¬ 
ing sure your site is visible on the 
Net and your email gets deliv¬ 
ered. If your access provider has 
already registered your domain 
name for use with email, you may 
be asked (by your WPP) for au¬ 
thorisation to manage the name 
in the future. 

To avoid breaking your email, it 
is important you ask your WPP to 
make sure email continues to be 
delivered to your access provider. 
A good WPP will ask you ques¬ 
tions about this and consult with 
the other provider to ensure you 
do not experience any difficulties. 
Do I own my domain name? 
No. Most registries sell you an an¬ 
nual license to use a domain name. 

Furthermore they usually have 
a great wad of terms and condi¬ 
tions that hold you liable for any¬ 
thing that may go wrong. Consult 
your WPP or an intellectual prop¬ 
erty attorney if you want more 
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information about protecting 
your name on the Internet. 

Can I reserve a domain name? 
Yes. Your WPP should be able to 
help you choose the best name 
for your needs and register it 
ready for future use. 

Can I register a domain di¬ 
rectly with a registry? 

Not unless you happen to have 
two computers permanently con¬ 
nected to the Internet and under¬ 
stand the DNS (domain name sys¬ 
tem). Most WPPs are well geared 
for doing this and some even 
have automated near real time 
registration. 

Why do some WPPs charge 
traffic fees? 

This is usually limited to provid¬ 
ers with Web servers located in 
Australia. Australian WPPs usu¬ 
ally pay a variable rate to their 
upstream carrier for international 
traffic. If your site attracts alot of 
traffic, your provider needs some 
way of recovering this cost. 
Where do Australian based 
WPPs locate their servers? 
Some resell space on US based 
servers, whilst others have their 
entire operation here in Aus¬ 
tralia. The easiest way to find 
out is to ask. As long as your 
provider has good control over 
the technology and some way of 
dealing with unexpected prob¬ 
lems, you should not be overly 


concerned about where a WPP's 
servers are located. 

However for business applica¬ 
tions, security and reliability are 
key issues. For these reasons many 
companies prefer a server that is 
close to home and has staff accessi¬ 
ble during business hours. 

Does my site need a 
hit counter? 

If a WPP offers you one of these 
things be very wary. Counting 
server hits is not particularly use¬ 
ful. It’s okay if you want big num¬ 
bers but no use at all if you want 
to know how many people have 
visited your site. Web page im¬ 
pressions and user session 
counts are more closely related 
to the number of site visits. If you 
are serious about your site, you 
need to know who is visiting it, 
what they look at, and for how 
long. This demands a comprehen¬ 
sive traffic analysis package. Most 
WPPs now offer easy to read 
graphical statistics you can look 
at when you want to. 

How does my site get listed 
on a search engine? 

There is a bit of science in doing 
this. As there are some design is¬ 
sues that need to be addressed, 
it's best to ask your Web designer 
to take care of it. If you are build¬ 
ing your own site, check out 
www.searchenginewatch.com 
for a few pointers. 


How do I choose a 
Web designer? 

Ask a WPP that does not also de¬ 
velop customer sites. They usually 
know one or more site developers 
and could provide you with a re¬ 
ferral based on their experience. 
Another option is to check out the 
list of Web designers in the 
NetGuide Directory, page 96. • 
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Web Designers 
and Internet Cafes 
Get Listed! 


KD Web Design 
Little Black Duck Design 
Lush Web Creations 
Massive Interactive 
Net plus Internet marketing 
Netspring Design 
Netwide Solutions Pty Ltd (03) 989711; 
Philip GreentreeSr Ass 
Quoin Technology 


(02) 97461492 
(03) 9690 0660 
(02)98242750 
0413 930 546 
'(02)9690 9000 
(03) 94629152 
0417062101 
(07)33574557 
(02)98346055 
(02)99546076 

(02196751359 

(02)4942 4049 
(03)94218999 
(02)933' 8400 
(67)5530 8883 


(02) r 




www.activeconcepts.cor 

www.bigfoot.com/~thei 

www.des-web.com.au 

www.devilweb.nu 

www.healey.com.au 

www.hillish.com.au 

www.kdwebdesign.com 

www.littleblackduck.cor 

www.massive.com.au 


sales@atu.com.au 

info@netlink.com.au 

webmaster@avarice.cor 

cartoons@ihug,com.au 

info@darkhorizon.com.; 

info@des-web.com.au 


info@hcweb.com 


info@kdwebdesign.com.; 

info@littleblackduck.com 

brent@lushweb.com.au 

info@massive.com.au 

mail@netplus.net.au 

pcarter@netspring.corru 

info@netwide.com.au 


se Interactive Design 


(02) 9299 4737 
(02)98748331 
(08)94931097 
(02) 0212 6003 


jason@swid.com.au 
"infb@webcity.com.au 
Trekhead@ozemail.com.; 
webtribe@gubbs.net,au 


Cybernet Cafe (Melb) 

789 Glenferrie Road, Hawthorn 

(03) 98181288 www.cyber.aus.net 

cybercafe@internet/cafe.org $6/o.shr, $i2/hr 

Cartoon Internet (Melb) 

Digi-kaf (Syd) 

174 St. John’s Road, Glebe 

0413930546 f§ www.bigfoot.com/-thecartoons 

(og) 9660 3509 www.digikaf.com.au 

cartoons@lhug.com $8/hr 

info@digikaf.com.au $io/hr,$8/hr 

Internet Cafe (Syd) 

236 Clarence St. 

The Digital Cafe (Syd) 

197 Military Rd. f Neutral Bay 

The Sugar Shack (Qld) 

(02)92615666 | wwwcafesydney.net 

(02) 9904 9999 www.thedlgitalcafe.com.au 

ic@cafesydney.net |j| Sio/hr 

email@thedigitalcafe.com.au $io/hr (15 min) 

9 Nerang St. Southport 
Travellers Contact Pt. (Syd) 

7th Floor 428 George St. 

Surfnet Cafe (Syd) 

5a Market Lane, Manly 

(07)553 2 4495 www.sugarshack.com.au 

(02) 92218744 www.travellers.com.au 

(02) 9976 0808 www.surfnet.net.au 

sydney@travellers.com.au fiR $s/o.shr,$8/hr 

info@surfnet.net.au $8/hr 

Well Connected (Syd) 

35 Glebe Pt.Rd., Glebe 

(02)95662655 www.wellconnected.com.au 

jack@wellconnected.com.au 56/hr (members) 


1 

Send your complete details to Sam Tomlinson 

I samt@netguide.aust.com 
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continued from overleaf -» 

Well comrades, I can say that the whole day 
was a bit of a flop. Apart from Kim Beazley cop¬ 
ping a cream pie in the face during a speech in 
Melbourne and some rather rowdy rallies in Lon¬ 
don, little happened and the corporate commu¬ 
nity didn’t suffer. The result must relieve targets 
like Microsoft, who is probably still recovering 
from Worm.ExploreZip. But the motivation behind 
J18, which is disgust at global corporates, could be 
what drives virus creators. They're not just young 
punks with too much time on their hands. They 
are highly skilled computer programmers who 
have-more than just a working knowledge of the 
systems they set out to disable. 

In fact, Mark Micallef of anti-virus solution 
provider Trend Micro (www.trendmicro.com. 
au) says today's virus creators are experts, prob¬ 
ably disillusioned ex-employees who know how 
to get at a company but cause vast amounts of 
damage to everyone else as well. "Part of it 
could be disgruntled employees. Now 1 would 
hesitate to say it’s just someone with too much 
time on their hands. These viruses are quite 
complicated.” 

Take for instance Worm.ExploreZip. Micallef 
describes it as an "intelligent worm”, a new 


breed of virus that searches through a com¬ 
pany’s network to find its victims and before 
sending itself out across the Net attached to 
email, spreading itself quickly. "A worm basically 
is able to transmit itself over the Net under its 
own power.” Knowing an assortment of smart 
computer mavericks are out to reek havoc on 
global corporations using highly contagious elec¬ 
tronic bugs does not put one's mind at ease, es¬ 
pecially as they are not smart enough to differ¬ 
entiate between a corporate computer and a 
home user's PC. Ironically, the wave of Luddite 
action has been a boon for anti-virus companies 
such as Trend, growing this industry and creat¬ 
ing jobs. But they have their work cut out for 
them fighting off the new intelligent viruses. 

Although we are sometimes disgusted and out¬ 
raged at the way companies behave - take the 
Exon Valdez disaster as one example - most peo¬ 
ple respect the need for global firms as long as 
they play by the rules. In a world where some 
people yearn for damage, data loss and general 
chaos, it seems appropriate you should maintain 
regularly updated anti-virus software on your sys¬ 
tem and have a Ray Charles album and a stress 
ball in case emergency turns into disaster. ■ 
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OFFLINE 

BY DANIEL FALLON 


Chaos gets smart 

RECENTLY I RECEIVED A distress call from my 
sister informing me the world was basically at an 
end - she couldn't access the Web. After closer 
inspection it appeared her Internet Explorer 
browser had packed it in, barring her favourite 
stops. After running some anti-virus software we 
discovered there were two suspect files. It ap¬ 
peared a virus had probably cut the umbilical 
chord to the network of networks. As you prob¬ 
ably know, all types of crazy things can happy 
when your machine is under the influence of a 
bug. We deleted the files and adversely affected 
some of her applications, and wasted more time 
reinstalling them before finally making the sys¬ 
tem well again. 

'But why do they create them?' she lashed out 
vehemently. It's a good question many Web mas¬ 
ters, network administrators and individuals ask 
themselves at regular intervals when their sys¬ 
tems come crashing down. The recent spate of 
deadly viruses has horrified the collective imagi¬ 
nation of the connected populace. First there was 
Melissa, a word macro virus that spreads itself 
fast by emailing an infected attachment to 50 re¬ 
cipients from any Outlook address book. Then 
came Chernobyl, which actually infects the sys¬ 
tem’s BIOS causing far greater harm to your com¬ 
puter. If infected, one can expect to meltdown on 
the 26 th of the month. More recently 
Worm.ExploreZip, a bug that searches the Win¬ 
dows system directory before deleting files with 
Microsoft file extensions such as Word documents 
or Excel spreadsheets, has tormented PC users. 
Each of these bugs caused corporate networks 



across the world - including the networks of big 
names such as Microsoft, ATST, General Electric, 
Intel and Boeing - to shut down. The cost of such 
outbreaks run into the tens of millions and it all 
seems rather senseless, born of the same reckless 
attitude that hackers must work from. All the 
same, it's hard to imagine the reasons for creating 
them. Perhaps it’s some kind of power trip. They 
should study captive virus creators like Melissa’s 
author, the guy that reportedly named his crea¬ 
tion after a topless bar dancer, the same way they 
do psychopaths to find out what motivates them. 

Let chaos rule 

A press release received by NetGuide may pro¬ 
vide some light as to why some people are being 
so destructive. It was from the Global Carnival 
Against Corporate Tyranny or J18 (www.j18.cat. 
org.au), a group that was openly organising and 
promoting a protest day against corporates in 
capitals across the globe on June 18. Apart from 
physically marching to places that represented 
the corporate world, such as share exchanges 
and trade centres, there was an increased 
chance corporate sites and networks would be 
set upon by hackers and viruses. Threats were 
taken seriously enough in NSW that 300 extra 
police were put on. 


4- continued overleaf 







lime is 
Money. 

We save you both. J 



www .quick en.com.au 


Quicken.com.au ... The name in on-line financial services. 


Telephone 1800 555 330 
E-mail: info@quicken.com.au 


Quicken, the market leader in desktop financial 
resources now offers a growing range of 
innovative financial products on-line. 


Register to receive live ASX information for free, 
and take advantage of market opportunities 
when they happen, not the next day. Should you 
need to find out how much you can borrow, or how 
much your savings plan will yield, we also offer a range 
of easy to use financial calculators. 


Quicken.com.au has the latest information and news. Stay in 
touch with what's going on and take control of your finances. 






We don’t really care about spelling and stuff we can 
do at school ’cause we lost Chester and now we 
found him again. Sarah and Jack and Chester 
9.14am Broken Hill. 



ninemsn.com.au 








